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PREFACE
What is 414 acres in size, has the largest day spa in the Pacific Northwest, and had the nation’s first
Cinnabon franchise?
Welcome to Downtown Federal Way. It is big, broad, and expansive. It has large boulevards, some that
are six traffic lanes wide providing tens of thousands of vehicle trips per day. It has long city blocks,
ranging from 200 linear feet to 1,300 feet in length. It is clean and attractive and free from overbearing
neon lights and signs. There are over 11,000 free parking spaces and nearly 90 percent are found on
surface lots. These lots support the 3 million plus square feet of single-story or low-profile building space
for commercial/office/retail and institutional uses.
However, Downtown Federal Way has existed as a contradiction in terms - the nominal center of a
centerless suburb. Finding its cultural and symbolic place in the city, let alone in the region, has always
been difficult. Because it is large, broad, and low profile, it makes it hard to find its center. There are no
historical structures in downtown for which to draw attention nor is there a singular hub of activity.
Federal Way’s growth was a result of suburbanization in the Seattle area during the 1970’s. What is
considered the downtown area today was once nothing more than a suburb, a mall, and community
retail space. However, the City of Federal Way’s young age (incorporated in 1990) is an asset. A short
history of suburbanization can give way to dynamic success, specifically through future place-making
developments and the attraction of entrepreneurial efforts.
While viewed by urban planners as a non-stereotypical downtown, the City of Federal Way in
collaboration with downtown property and business owners have worked diligently over the years to
transform the city center into a traditional downtown. The Mayor and City Council have increased their
focus on downtown and have implemented capital improvements to enhance the area. The completion
of the Performing Arts and Events Center and the 4-acre Town Square Park speak to the significant
progress made in the downtown area. Other major initiatives are in place to continue this effort, such as
the 2019/2020 opening of “The Hub,” a partnership for a satellite campus for higher education that
includes the University of Washington and Highline College. It is joined by the nearly completed public
infrastructure project, the Town Center Steps. These strides are playing a pivotal role in the creation of
Federal Way’s ‘heart’.
This work, coupled with the future development of light rail in Federal Way (scheduled in 2024)
specifically into downtown with a corresponding downtown light rail station and adjacent Transit
oriented development will provide another springboard of investment.
So what does this mean? Is this a new chapter in the life of downtown? Are there opportunities for both
business and development?
To understand all of the implications, an analysis has been undertaken to illustrate the marketplace,
infrastructure and potential opportunities. This analysis moves to influence outside perception, increase
visibility, and exhibit the identity-reinforcing economic activity that will best serve downtown Federal
Way’s long-term and strategic goals.
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The analysis is comprised of three reports:




Market Overview: Downtown Federal Way
Downtown Federal Way: Conditions and Considerations
Investment Potential: Downtown Federal Way

This report, Market Overview: Downtown Federal Way, provides a summary of the economic
characteristics of downtown including an examination of the market sectors and subsectors from
Accommodations to Services. This examination includes information on the background, market, and
trends. This report also highlights important business and economic information, specifically illustrating
downtown’s current tenant mix and potential for its future. Additionally, this report incorporates the
use of maps and geo coding of the location of stores, offices, and establishments in each sector or
subsector in order to provide valued insight.
The report Downtown Federal Way: Conditions and Considerations provides information on the physical
characteristics of the downtown area along with land use, zoning, infrastructure, access, transportation,
and public safety. It illustrates through charts, maps, and tables the information needed by developers
and business investors about downtown. Specifically, the report provides information on infrastructure
capacities, age, and the organizations responsible for their operations and maintenance.
Additionally, from this analysis, some of the persistent questions about the suburban character of
Federal Way and its downtown are examined. For example, what role do we expect downtown to play in
the cultural life of the city and region? How central, geographically, and culturally is Downtown Federal
Way? What do we want downtown to be? More to the point, how central is the downtown capable of
being? Moreover, if so important, why don’t city documents refer to it in the more charming manner of
a downtown rather than the more clinical and academic term of city center? And more importantly,
what is the cost associated with the creation of the city’s ‘heart’ and who will shoulder the
transformation toward creating a stereotypical downtown?
The report, Potential Opportunities: Downtown Federal Way, highlights the diligent work that has been
achieved in downtown since cityhood. Such work includes the adoption of city codes that foster a
pedestrian-oriented environment and attractive business signage. Additionally, place-making projects
such as the recently completed Town Square Park, the new Performing Arts and Event Center, and the
soon to be completed Town Center Steps showcase the city’s dedication to downtown revitalization.
Each effort and project builds upon the next and focuses on presenting a more vibrant and exciting
downtown. This report provides a perspective on the investment opportunities from the individual
sectors to potential site locations for development.
Combined, this analysis provides a wide array of information for business owners, property owners,
developers, and investors. It also provides insight for a broad audience of local residents and those
curious about Downtown Federal Way, its growth, and future potential.
Lastly, the information presented in these three reports provides awareness of the downtown
marketplace with the hope of improving a better understanding of downtown’s present and future
economic value to the city and region.
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INTRODUCTION
Federal Way, Washington, is a community of nearly 100,000 in population. It is situated along Interstate
5 and is 25 minutes from the downtowns of Seattle and Tacoma. It is also located along the Puget
Sound inlet and 20 minutes from the region’s international airport, SeaTac International. Additionally, it
is equidistant from the Ports of Seattle and Tacoma. Together, these ports comprise the 4 th largest
international maritime and aviation gateway on the Pacific Coast.
STATISTICS:
Number of Households:
Persons per Household:
Household Income:
Per Capita income

34,755
2.71
$62,086
$30,288
Source: US Census Bureau, American Community Survey 2013-2017

Since 1970, Federal Way had been known as the host city to the headquarters of the Fortune 500 firm,
Weyerhaeuser Corporation. The company was the city’s largest employer and taxpayer. However,
restructuring of the corporation in 2014 resulted in its downsizing and subsequent relocation. The sale
of the property is now leading to its reuse and redevelopment of the corporate campus and surrounding
properties.
Yet, Federal Way’s economy is diverse. Several major companies are located here. They include DaVita,
Pacific Financial, Texas Instruments, Dow Jones, St. Francis Medical Center, Peter Kiewit, Tote Marine,
Humana and Northwest Kidney Centers. Federal Way is also internationally oriented, with a variety of
globally focused companies such as World Vision, Tommy Bahama, Valmet, Cogent, and DiagnosTechs.
It is also home to the largest theme park in the state, Wild Waves. Attendance at the park brings over
500,000 visitors annually to the area. In addition, Federal Way is home to the King County Aquatic
Center, one of the top five aquatic centers in the nation. It has hosted the US Olympic Diving Trials, the
NCAA Swimming and Diving Championship, and is home of the PAC-12 Men’s and Women’s Swimming
and Diving Championships. Tourism, for either business or leisure (overnight and day trips), accounts for
over one million guests annually.
As it pertains to Federal Way, total retail sales were over $869 million in 2018. Growth in retail sales has
averaged $31 million or more than 4 percent per year over the last seven years. General Merchandise is
the largest retail subsector with $279 million in taxable sales in 2018. Furniture and Home Furnishing is
the smallest retail subsector with $25 million in taxable sales in 2018.
Trade Market Area
Supporting this market is a large trade market area. According to ESRI, a GIS software and geodatabase
management company, the trade market area within a 5-mile radius of downtown Federal Way has a
population of nearly 230,000. The area includes Federal Way, Northeast Tacoma, Fife, Milton,
Southwest Kent, Auburn Hills and parts of Des Moines. In addition, according to the US Census Bureau’s
“On the Map,” the area includes more than 25,000 commuters who work in Federal Way plus an
estimated 1 million visitors/tourists that visit Federal Way annually.
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Defining Downtown
Downtown is 414 acres in size. It is located just west of Interstate 5 and continues west beyond Pacific
Highway South. It is situated between S. 324th Street to the south and S. 312th Street to the north.
Downtown has an estimated 3 million square feet of building space, of which 2.5 million square feet is
retail-oriented. Retail buildings are typically one to two stories and residential buildings are typically
two to five stories. Offices vary slightly in height, but as with the rest of the buildings in downtown, the
majority is single story or low profile with only one office being seven stories. There are over 350
businesses, retailers, and services located in downtown.
Downtown has the highest concentration of retailers in Federal Way. There are more than 90 retailers
and 69 are national chains. Additionally, there are more than 100 restaurants; 60 percent are locally and
regionally owned serving unique cuisines.
Unlike most cities, Federal Way does not currently have a pedestrian-oriented main street. It has the
Commons Mall that is seen by residents as the heart of the downtown. It is surrounded by smaller retail
centers with large surface parking lots.
Most of these retailers and restaurants are located in just over a handful of retail centers that comprise
downtown. These include Celebration Center at 200,000 sq. ft.; Pavilion’s I at 200,000 sq. ft.; Pavilion’s
II at 130,000 sq. ft.; SeaTac Village at 165,000 sq. ft.; Hillside Plaza at 114,000 sq. ft.; City Center Plaza at
83,000 sq. ft.; Gateway Plaza 112,000 sq. ft. and the Commons Mall at 750,000 sq. ft.
Downtown streets are typically broad in size. The main east/west thoroughfare, 320 th St., is six lanes
with multiple center turn lanes. The main north/south thoroughfare, Pacific Highway South, is also six
lanes with multiple center turn lanes. Many blocks are very large. There was no construction standard
prior to city incorporation hence the reason why some blocks are 200 feet while others are as long as
1,300 feet.
There is no on-street parking in downtown. However, there are over 11,000 free parking spaces.
The Federal Way Transit Station is downtown. The city is served by three mass transit agencies: Sound
Transit, King Metro, and Pierce County Transit. In addition, the construction of light rail from Seattle
and SeaTac International into Federal Way along with the development of a light rail station in
downtown adjacent to the existing Transit Station is expected to be in service by 2024.
A second project, the Tacoma Dome Link Extension is being planned for completion by 2030. This will
include a station in south Federal Way with light rail continuing on to Tacoma.
Downtown Employment
There are more than 6,000 employees full time and part-time in downtown according to the latest
numbers from the 2015 Census Bureau’s program “On the Map.” Retail accounts for 35.6 percent of
jobs. It is followed by the Accommodation and Food at 27.7 percent and the Health Care and Social
Assistance 18.2 percent. The table chart on the following page provides information on the breakdown
of the largest employment segments.
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% Employment by Sectors Downtown Federal Way
Retail
Accommodation and Food
Health Care & Social Assistance
Other Services
Finance and Insurance
Prof. Science, & Tech Svcs.
Wholesale
Educational Svcs.
Admin. & Support
Construction
Real Estate
Information
Manufacturing

35.6%
27.7%
18.2%
4.2%
3.9%
2.5%
2.0%
1.7%
1.5%
1.4%
0.7%
0.4%
0.2%

There are more than 6,000 people are employed downtown.
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MARKET SECTORS & SUBSECTORS
There are multiple market segments that comprise downtown. The following presents information on
the Retail Sector including information on each of its subsectors: Motor Vehicle and Parts Dealers;
Furniture and Home Furnishings Stores; Electronics and Appliance Stores; Building Material and Garden
Equipment and Supplies Dealers; Food and Beverage Stores; Health and Personal Care Stores; Gasoline
Stations; Clothing and Clothing Accessories Stores; Sporting Goods; Hobby, Book, and Music Stores;
General Merchandise; and Miscellaneous Stores.
This report also provides information on the Accommodations (hotels) sector and the Food Services and
Drinking Places (restaurants) sector.
Additionally, it presents information on the wide array of businesses found in the Services Sector
including Automotive Services; Banking and Financial Services; Educational Services; Hair, Nail, and Skin
Care Services; Insurance and Real Estate; Medical, Dental, Optical, and Health Services; Professional
Services and Other Services.

vii

ACCOMODATIONS: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies businesses engaged in providing
lodging or short-term accommodations for travelers, vacationers, and others under the code 721.
For the purpose of this analysis, the three digit NAICS Code 721 was used for this review.
BACKGROUND
According to the hotel market research company STR, there are over five million hotel rooms in over
50,000 different properties across the nation. Additionally, current employment statistics from the
Bureau of Labor Statistics identify that there are over 2 million people employed in this sector.
Nationally, revenue from hotels is expected to amount to $46.557 billion in 2019. According to the
research firm Statista, hotel revenue is expected to show an annual growth rate (compound annual
growth rate 2019-2023) of 3.8 percent, resulting in a market volume of $54.002 billion by 2023.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” followed the trend of the Great Recession. A decline began in
2008 and continued through 2011. Sales for this sector have seen a steady increase with a high point of
$30.3 million in 2017. However, in 2018, the annual taxable retail sales dropped by $1.4 million to $28.9
million.
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MARKET
Downtown Federal Way offers 6 lodging facilities that total over 750 rooms. They include:
 Courtyard by Marriot
 Hampton Inn & Suites
 La Quinta
 Comfort Inn
 Best Western/Evergreen Inn
 Extended Stay America
Accommodation options range from economy to upscale establishments. Sixty-six percent of all hotels in
Federal Way are located in downtown.
Hotels are a vital component of Federal Way’s economy. They provide a place to stay for the nearly one
million tourists that visit the city each year. Federal Way has several major tourism venues; one
specifically is the state’s largest theme park; Wild Waves. Nearly 500,000 people go to the park
annually. Another tourism venue is the King County Aquatic Center. Built in 1999 it has been home to
many international and national events including the Goodwill Games, US Olympic Trials, and NCAA
Men’s and Women’s Swimming and Diving Championships.
TRENDS
Hotels in general are facing fierce competition from short term rentals that allow users to turn homes,
apartments, and even spare rooms into short-term rentals. However, Federal Way has not been
influenced.
Another trend hotels face is the diminishing influence of brands as price-beating websites and
alternative lodging services divert potential guests’ attention. While brands are important, they are
becoming a commodity. The top four global hotel companies have 84 hotel brands combined, and it is
not easy for consumers to identify with and remain loyal.
Young Travelers
According to a report by the hotel consulting group HVS, the majority of Gen Zers are still under the age
of 20, this demographic already makes up 25.9 percent of the U.S. population and is responsible for
contributing $44 billion to the economy. They may not be booking hotel stays just yet, but a report by
Sparks and Honey’s entitled “Generation Z 2025: The Final Generation,” shows 65 percent of parents
consider their teens’ opinions when they buy family vacations. What that opinion is includes the
following:


Technology
They want more than free internet. They want seamless WiFi for multiple devices.



Social Media Integration
Given this need, hotel brands need to have strong active presence on social media to get to this
generation even before the trip.
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Community Experience
They value experiences over material possessions, and the ability to meet and mingle with
others is an important part of travel. Hotels that offer communal seating, social hubs, dining,
and common areas for guests wanting to interact is what they seek.



Enterprise Dining
A 2018 study by Y-Pulse called “Understanding Tomorrow’s Tastemakers Today” showed 56
percent of respondents watched Food Network shows and food videos on Facebook and
Instagram. As a result, while Gen Zers still want to experience the fun aspects of ordering from
the kids’ menu, they prefer to choose their own food from the adult menu. They want sharable
food with photo-worthy presentation, made from plant-based, ethically-sourced, and locallyavailable ingredients.



Value for Money
This generation has a pension for lower costs for accommodations, specifically with less
emphasis on luxury and comforts, a factor that has contributed significantly to the rise of short
term rentals and ride-sharing services. A recent study from UNiDAYS and Ad Age found Gen Z
students actually prefer staying at hotels than booking short term rentals, which is a reverse
trend that’s good news for hotel chains across the world.



A Local Lens
They want authentic local experiences rather than traditional, guided touring.



Opportunities for Engagement
They base their decisions to buy on reviews by strangers, friends, and influencers and believe
they have a duty to contribute to the conversation. Engagement is the name of the game
and Gen Zers aren’t afraid to engage—as long as it’s seamless, error-free, and worth their while.

Younger travelers prefer environmentally conscious accommodations. Some hotels are removing singleuse plastics from their dining centers, monitoring the use of water, and sourcing foods from local farms.
Younger travelers also prefer more effective multi-purpose spaces that promote health and wellness for
a more holistic guest experience.

SOURCES
 Ad Age
 US Dept. of Labor, Bureau of Labor
Statistics
 City of Federal Way
 ESRI
 HVS
 North American Industry Classification
System
 Sparks and Honey’s








Statista
STR
Washington State Department of
Revenue
UNiDAYS
United Nations Intergovernmental
Panel on Climate Change
Y-Pulse
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Accommodations
Businesses in this category are primarily engaged in providing short-term lodging for travelers,
vacationers and visitors. Downtown Federal Way offers six full service lodging facilities that total over
750 rooms. Lodging facilities located in Downtown Federal Way total over 440,000 square feet and
include accommodation options ranging from economy motels to midscale hotel establishments.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Hampton Inn & Suites
31720 Gateway Center Blvd S.
142 rooms with interior corridors, multi-lingual
staff, laundry/valet service, luggage hold, 24hour convenience store, indoor pool and hot
tub, gym fitness center, meeting space, 24-hour
business services center, free Wi-Fi,
complimentary breakfast and free parking.
Year Built: 2010
Square Footage: 86,999

4. La Quinta
31611 Pete von Reichbauer Way S.
115 rooms with interior corridors, café for
breakfast and dinner, lounge, outdoor pool &
hot tub, fitness center, business center, free WiFi, laundry/valet service, meeting rooms,
complimentary breakfast and free parking for
autos, buses, and trucks.
Year Built: 1983
Square Footage: 65,629

2. Courtyard by Marriott
31910 Gateway Center Blvd S.
130 rooms with interior corridors, including onsite bistro — open for breakfast and dinner,
fitness center, indoor swimming pool, free WiFi, airport shuttle, conference facilities, business
services center and free parking.
Year Built: 1999
Square Footage: 98,529

5. Comfort Inn
31622 Pacific Hwy S.
117 rooms with interior corridors, indoor pool
and hot tub, exercise room, business center,
free Wi-Fi, meeting room, complimentary
breakfast and free parking.
Year Built: 1998
Square Footage: 55,147

3. Best Western Plus
32124 25th Ave S.
165 rooms with interior corridors, including onsite restaurant/bar, complimentary 24 hr.
airport shuttle, free Wi-Fi, complimentary
breakfast buffet, indoor pool & hot tub,
exercise facility, dry cleaning, conference
facilities, business services center and free
parking for autos, buses, and trucks.
Year Built: 1999
Square Footage: 95,183

6. Extended Stay America
1400 S 320th St.
101 apartment style rooms with interior
corridors, fully equipped kitchens, free Wi-Fi,
complimentary breakfast, laundry facilities and
free parking.
Year Built: 1999
Square Footage: 43,620
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ARTS, ENTERTAINMENT AND RECREATION: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies businesses engaged in the Arts,
Entertainment, and Recreation sector within the Leisure and Hospitality super sector. They include a
wide range of businesses that operate facilities or provide services to meet varied cultural,
entertainment, and recreational interests of their patrons. This sector comprises the following:


Establishments that are involved in producing, promoting, or participating in live performances,
events, or exhibits intended for public viewing;



Establishments that preserve and exhibit objects and sites of historical, cultural, or educational
interest; and



Establishments that operate facilities or provide services that enable patrons to participate in
recreational activities or pursue amusement, hobby, and leisure-time interests.

Yet there are other NAICS codes that cover the full size and scale of the sector. These include NAICS
Code 711, which is Performing Arts, Spectator Sports, and Related Industries, which are establishments
that produce or organize and promote live presentations involving the performances of actors and
actresses, singers, dancers, musical groups, artists, athletes, and other entertainers, including
independent (i.e., freelance) entertainers and the establishments that manage their careers; or NAICS
Code 712 where industries in the Museums, Historical Sites, and Similar Institutions subsector engage in
the preservation and exhibition of objects, sites, and natural wonders of historical, cultural, and/or
educational value. In addition to these, NAICS Code 713 involves industries in the Amusement,
Gambling, and Recreation Industries subsector operating facilities where patrons can primarily engage in
sports, recreation, amusement, gambling activities, and/or provide other amusement and recreation
services.
For the purpose of this analysis, the two digit NAIC Code 71 was used to capture the broad array of
establishments for this review.
BACKGROUND
According to IBIS World, an industry research company, nationwide revenue in 2018 for this sector was
an estimated $309 billion. Current employment statistics from the Bureau of Labor Statistics identified
that there are over 2.4 million people nationally employed in the Arts, Entertainment, and Recreation
sector.
Economic research identifies that revenue in this sector is highly dependent upon available levels of
discretionary spending and leisure time. Over a five year period, 2013 to 2018, the sector was positively
affected by strong growth in per capita disposable income, propelling sector revenue to expand at an
annualized rate of 3.3 percent as identified by the economic research firm Data USA.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” fluctuated during 2007 to 2012. A significant spike occurred for an
unknown reason in 2010. In 2013, the sales more than doubled from the previous year to reach $29.5
6

million, and the upward trend has continued with the 2018 total at $35.4 million. Given the fluctuations
of the sales figures, it is hard to determine if the recession had any impact on sales.

MARKET
Businesses in this category include facilities or services that meet the varied cultural, entertainment, and
recreational interests of their patrons. Downtown offers recreational facilities such as gyms and fitness
facilities as well as entertainment centers such as arcades. Additionally, Downtown Federal Way serves
residents through diverse cultural points of interest such as the Historical Society of Federal Way, Town
Square Park and the newly built Federal Way Performing Arts & Events Center.
Downtown Federal Way has 16 arts, entertainment, and recreation establishments/facilities. Eight of
these establishments are amusement and recreation related. One is the City’s performing arts facility,
and one is the Federal Way Historical Society. Also there are two gyms, two yoga studios, three martial
arts facilities, and one fitness-oriented daycare. For entertainment, there are two movie theatres and
two arcades/video game cafes.
Downtown is marked by its cultural richness, emerging performance arts, and abundance of recreational
activities. It is served by two parks, Town Square Park in the City Center Core and Steel Lake Park
situated to the north along the City Center Frame. Downtown has the newest performing arts venue in
the Puget Sound region — the Federal Way Performing Arts and Event Center.
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TRENDS
Nationally advancements in consumer electronics have given rise to a growing variety of at-home
entertainment options that compete with those offered by companies in the arts, entertainment, and
recreation sector. Smartphones, tablets, gaming consoles, video streaming services, and social media
have made it easier to stay busy and have fun without leaving the house.
This is especially true of younger consumers, who represent a critical customer base for the industry. To
lure people away from their screens, amusement parks, arcades, museums; businesses are investing in
technology to create novel experiences that cannot be replicated at home. Many organizations are also
using sophisticated data analysis applications to improve efficiency and guide decisions on marketing
and programming.

SOURCES
 US Dept. of Labor, Bureau of Labor Statistics
 City of Federal Way
 Data USA
 ESRI
 IBIS World
 North American Industry Classification System
 Washington State Department of Revenue
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Arts, Entertainment, and Recreation
Businesses in this category include facilities or services that meet the varied cultural, entertainment, and
recreational interests of their patrons. Downtown Federal Way offers recreational facilities such as gyms
and fitness facilities as well as entertainment centers such as arcades. Additionally, Downtown Federal
Way serves residents through diverse cultural points of interest such as the Historical Society of Federal
Way, Town Square Park, and the newly built Federal Way Performing Arts & Events Center.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Historical Society of
Federal Way
2645 S 312th St
Hours: Th-Sa 12-4PM
The Historical Society of
Federal Way serves the
public through researching,
preserving, educating, and
displaying the history of
Greater Federal Way to build
a sense of community
identity and heritage.
2. Steel Lake Park
2645 S 312th St
52-acre park offering beach
access, a playground, picnic
areas, boat launch and
various recreational
activities.
1

3. AMC Classic Gateway 8
2501 Gateway Center Blvd S.
Located: Gateway Center
Theater complex offering
several screens, concessions
and discounted matinee
showings.

5. Elev8 Hot Yoga
2000 S 314th St
Located: Hillside Plaza
Shopping Center
Locally owned yoga studio
offering various yoga and
fitness classes.
6. Federal Way Performing
Arts Center
31510 Pete von Reichbauer
Way South
Large, state-of-the-art venue
with 700 seat capacity, grand
lobby, multipurpose rooms,
and full service bar and
catering.
Year Built: 2017
Square Footage: 43,471
7. Town Square Park
31600 Pete von Reichbauer
Way South
Recreation area with
contemporary play
equipment, including a
splash pad & rope-climbing
structure.
Year Built: 2016

8. Century Theatres1
2001 S Commons, 320th &,
Hwy 99
Located: The Commons Mall
Theater complex with
multiple screens, all-stadium
seating & self-service
ticketing kiosks.
9. Digital Reality Gaming
1909 S Commons E4
Located: The Commons Mall
Modern video game lounge
specializing in virtual reality
games.
10. Tilt Arcade
1820 S Commons
Located: The Commons Mall
Video game arcade chain
offering old and new school
games.
11. The Little Gym
1414 S 324th St
Located: Celebration Center
Family friendly gym with
exercise classes for early
childhood aged children.

4. Hot Yoga Inc.
31839 South Gateway Center
Plaza
Yoga studio offering various
fitness classes and yoga
workshops.
10

12. iLoveKickboxing
1320 S 324th St #A4
Located : Celebration Center
A small boutique Fitness
Kickboxing studio. A noncombat studio with an
instructor-led kickboxing
program.

1. AMC Classic Gateway 8 and Century
Theatres are not included in NAICS code
71, the Arts, Entertainment and
Recreation category. Rather, these
theaters are in the subsector Motion
Picture Theaters found in NAICS Code
512131 in accordance with the
Washington State Department of
Revenue

13. Master Na’s Taekwondo
Black Belt Academy
32900 Pacific Hwy S
Located : Celebration Center
Fitness facility specializing in
adult and child mixed martial
arts classes.
14. Freedom Fitness
1320 S 324th St #A11
Located: Celebration Center
Hybrid training gym offering
bootcamps & a mix of cardio
equipment & modern tools
like kettlebells.
15. Planet Fitness
1211 S 320th St
Located: Sunset Square
Gym that offers classes,
fitness training,
hydromassage, tanning, total
body enhancement (light
therapy), and massage chairs
16. Master Shon's Tae Kwon
Do
1035 S 320th St
Washington State’s premier
family martial arts academy
with two locations in Federal
Way.
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RESTAURANTS: Downtown Federal Way
INTRODUCTION
The restaurant industry is massive with more than one million restaurants across the nation. According
to the National Restaurant Association projected sales revenues for 2019 to be $863 billion. There are
over 15 million people employed nationally in the industry.
Restaurants are a driving force in Washington’s economy. They provide jobs and build careers for
thousands of people and play a vital role in local communities like Federal Way. According to the
Washington Hospitality Association there were 15,690 eating and drinking place locations in the state in
2018. Additionally, it is estimated there was $13.5 billion in sales from restaurants in 2018. Recent
estimates identify over 330,000 employees in restaurant and food service in the state. It is projected
that by 2029 that number could grow by 11 percent.
BACKGROUND
Downtown has 97 food service related establishments. Additionally, there are seven establishments
adjacent to the area for a total of over 104 establishments.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” saw a decline in 2009 by $7.1 million to $144.5 million. However,
it has been increasing ever since by nearly $10 million per year.

City of Federal Way
Restaurants, Food Services, and Drinking Places
NAICS 722
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Source: State of Washington Department of Revenue, 2019
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MARKET
Downtown has 97 restaurants along with seven restaurants that are located adjacent to the area for a
total of 104 restaurants. Of those restaurants 59 are local and regional chains while 38 are national
chains. The diversity in cuisines illustrates that customers can and do find a variety of unique and
unusual dining experiences.
Of specific interest, out of the 104 total restaurants there are a total of 38 restaurants in Downtown that
serve an Asian cuisine. Eleven are Japanese, nine are Korean, eight are Chinese, eight are Vietnamese,
one is Thai, and one is Indian. The following lists the numbers and types of cuisines found in downtown.

TYPES OF CUISINES BY NUMBER OF RESTAURANTS IN DOWNTOWN FEDERAL WAY 2019
TYPE OF CUISINE
American
Asian
Japanese
Korean
Chinese
Vietnamese
Thai
Indian
Italian
Latin American
Café/Bakery
Dessert
Other

NUMBER OF ESTABLISHMENTS
31
38
11
9
8
8
1
1
3
9
10
7
6

New Restaurant Openings
Restaurants continue to open in Federal Way. Trapper’s Sushi a local chain in the Puget Sound opened
its sixth location in Federal Way.
Additionally another regional chain, Ezell’s, opened its 14th location in downtown in 2019.
TRENDS
As Americans increasingly value convenience when shopping, this trend will continue to manifest itself
in the restaurant industry. Not only did Americans start spending more money on eating out than on
groceries starting in 2014 according to the USDA—delivery services are also transforming the restaurant
industry.
In 2014, families started spending more money on eating out than they did on buying groceries.
United States Dept. of Agriculture
According to surveys completed by Statista in 2016, 26 percent of Americans ordered takeout or
delivery at least once a week. However, according to another 2016 report by the research group Mintel,
only 12 percent of Americans say that they have used a third-party delivery service in the past three
months.
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Delivery sales could rise an annual average of more than 20 percent to $365 billion worldwide by 2030,
from $35 billion according to investment bank UBS. This is likely attributed to the increasing popularity
for convenience among Americans.
A recent study conducted by the consulting firm CHD Expert shows that restaurants will see increase
revenue from a variety of changes in the marketplace including :




Pick-up is projected to generate $124 billion in sales this year.
Direct delivery from a restaurant: $32 billion.
Delivery from a third-party delivery company: $13 billion.

The trend of outsourcing reservations and relevant customer service is growing across the industry,
especially ever since online reviews took off through providers like TripAdvisor and Yelp, and will most
likely determine how we approach the process of deciding where to dine out and reserving a table in the
future.
Ordering food will also be different in the restaurant of the future: restaurants are already letting
customers pre-order food for collection or delivery through apps, cutting back on employee costs.
According to Deloitte, 40 percent of diners prefer to order online. When they are able to do so, they
spend 26 percent more within a quick-serve and visit frequency goes up by 6 percent.
In the last decade, health and nutrition have become as much a part of the limited-service conversation
as speed and convenience. Customers demanded healthier menu options and more responsibly raised
and sourced ingredients. Quick-service and fast-casual restaurants had no choice but to answer demand.
Major fast food brands are using fresh ingredients, while emerging fast casuals are innovating with
vegetables and superfoods.

SOURCES
 US Dept. of Labor, Bureau of Labor Statistics
 US Dept of Commerce, Census Bureau
 United States Department of Agriculture
 CHD Expert
 City of Federal Way
 Deloitte
 ESRI
 Federal Reserve Bank of St. Louis
 Mintel
 National Restaurant Association
 North American Industry Classification System
 Statista
 UBS
 Washington State Department of Revenue
 Washington Hospitality Association
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Restaurants
Businesses in this category are establishments that provide full or specific food services. Downtown
Federal Way has 97 such facilities with seven additional establishments adjacent to the city center frame
for a total of over 100 restaurants.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Cho Dang Tofu
31829 Gateway Center Blvd S
Located: Gateway Center
Korean restaurant
Year Built: 1988 (Eff. Year:
2000)
2. RAM Restaurant &
Brewery
31920 Gateway Center Blvd S
Brewpub chain featuring
rotating house beers &
easygoing American grub in
family-friendly environs.
Year Built: 2000 (Eff. Year:
2010)
3. East India Grill
31845 Gateway Center Blvd S
Located: Gateway Center
Tandoori & other Indian
specialties are served à la
carte & at a lunch buffet in a
polished setting.
Year Built: 1988 (Eff. Year:
2000)
4. Pho Hoang Restaurant
31871 Gateway Center Blvd S
Located: Gateway Center
Spacious Vietnamese eatery
provides soups & classic
entrees in a down-to-earth
atmosphere.
Year Built: 1988 (Eff. Year:
2000)

5. Jimmy John’s
31889 Gateway Center Blvd S
Located: Gateway Center
Counter-serve chain
specializing in sub & club
sandwiches, plus signature
potato chips.
Year Built: 1988 (Eff. Year:
2000)
6. Cold Stone Creamery
2430 S 319th Pl
Located: Gateway Center
Ice cream chain offering
design-your-own creations
hand-mixed on a granite
slab, plus shakes & more.
Year Built: 1988 (Eff. Year:
2000)
7. Black Angus Steakhouse
2400 S 320th St
Chain offers beef, seafood &
surf 'n' turf combos plus
traditional sides amid
Western-themed decor.
Year Built: 1977 (Eff. Year:
1985)
8. McDonald’s
2302 S 320th St
Classic, long-running fastfood chain known for its
burgers, fries & shakes.
Year Built: 1977 (Eff. Year:
2000)

9. Crazy Pho Cajun
32034 23rd Ave S
Simple setting for a fusion of
Vietnamese & Cajun cuisine
starring pho, bún & étouffée.
Year Built: 1985 (Eff. Year:
1995)
10. Red Robin
2233 S 320th St
Located: The Commons Mall
Chain for gourmet burgers &
boozy shakes, with other
American comfort fare.
Year Built: 1995
11. Azteca Mexican
Restaurant
32015 23rd Ave S
Located: The Commons Mall
Chain of festive, familyfriendly eateries serving
diverse Mexican dishes &
margaritas.
Year Built: 1995
12. Starbucks
2201 S Commons
Located inside Target in The
Commons Mall
Seattle-based coffeehouse
chain known for its signature
roasts, light bites and WiFi
availability.
Year Built: 2004
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13. Mrs. Fields
2008 S Commons
Located: The Commons Mall
Mall-based chain offering
cookies, brownies &
personalized cookie cakes.
Year Built: 1975 (Eff. Year:
1985)

18. Mae Mee Bakery
1928 S Commons #H11
Located: The Commons Mall
Chinese pastries and entrees.
Variety of Chinese classics
including BBQ Hom Bow.
Year Built: 1975 (Eff. Year:
1985)

24. Baker’s Dozen
1928 S Commons #H5
Located: The Commons Mall
Cupcakes, cakes, espresso,
catering and bartending
services.
Year Built: 1975 (Eff. Year:
1985)

14. Subway
1928 S S Commons #C6
Located: The Commons Mall
Casual counter-serve chain
for build-your-own
sandwiches & salads, with
health-conscious options.
Year Built: 1975 (Eff. Year:
1985)

19. Torero’s Taqueria
1928 S Commons #H10
Located: The Commons Mall
Mexican restaurant.
Year Built: 1975 (Eff. Year:
1985)

25. Five Guys
1928 S Commons #B1
Located: The Commons Mall
Fast-food chain with madeto-order burgers, fries & hot
dogs, plus free peanuts while
you wait.
Year Built: 1975 (Eff. Year:
1985)

15. Honor Coffee & Tea
2002 S Commons
Located: The Commons Mall
Honor Coffee sources,
prepares, and serves the
finest coffee at four inviting
locations across the Puget
Sound area.
Year Built: 1975 (Eff. Year:
1985)
16. Baskin Robbins
1928 S Commons #B42
Located: The Commons Mall
Colorful ice cream parlor
chain known for its many
flavors plus sorbet & yogurt.
Year Built: 1975 (Eff. Year:
1985)
17. Gyro’s House
1945 S Commons
Located: The Commons Mall
Greek and Mediterranean
food.
Year Built: 1975 (Eff. Year:
1985)

20. Yummy Crepe
1928 S Commons #E24
Located: The Commons Mall
Bubble tea and crepes.
Year Built: 1975 (Eff. Year:
1985)
21. Wetzel’s Pretzels
1928 S Commons #H1
Located: The Commons Mall
Handcrafted pretzels come
sweet or salty at this chain
that also offers hot dogs &
specialty dips.
Year Built: 1975 (Eff. Year:
1985)
22. Chili Fries
1928 S Commons #H2
Located: The Commons Mall
Burgers, fries, chicken, etc.
Year Built: 1975 (Eff. Year:
1985)
23. Zita Pizza
1928 S Commons #H3
Located: The Commons Mall
Pizza, pasta, and salads.
Year Built: 1975 (Eff. Year:
1985)

26. Boba Smoothies
1902-A S Commons
Located: The Commons Mall
Bubble tea and smoothies
Year Built: 1975 (Eff. Year:
1985)
27. Panera Bread
2107 S 320th St
Located: The Commons Mall
Counter-serve bakery/cafe
chain serving sandwiches,
salads & more, known for its
bread & free WiFi.
Year Built: 2007
28. Buffalo Wild Wings
2005 S 320th St
Located: The Commons Mall
Lively sports-bar chain
dishing up wings & other
American pub grub amid lots
of large-screen TVs.
Year Built: 2012
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29. Mama Stortini’s
1911 S Commons
Located: The Commons Mall
Casual choice for Italian &
American meals from local
ingredients plus beer, wine &
cocktails.
Year Built: 2007

34. L&L Hawaiian Barbecue
32225 Pacific Hwy S #104
Located: Celebration Center
Island-themed fast-food
chain whose menu features
traditional Hawaiian plate
lunches.
Year Built: 2005

30. Applebee’s
1801 S 320th St
Located: The Commons Mall
Full-service chain bar & grill
providing hearty American
eats in an informal setting.
Year Built: 2007

35. Mika Japanese Buffet
1426 S 324th St #B-201
Located: Celebration Center
Airy, contemporary buffet
spot offering seafood, sushi
& other Japanese fare plus
beer, wine & sake.
Year Built: 2007 (Eff. Year:
1990)

31. Chick-fil-A
32025 Pacific Hwy S
Located: Celebration Center
Fast-food chain serving
chicken sandwiches, strips &
nuggets along with salads &
sides.
Year Built: 2017
32. Black Bear Diner
32065 Pacific Hwy S
Located: Celebration Center
Down-home chain serving
all-day American comfort
food & desserts in a woodsy
setting.
Year Built: 1981 (Eff. Year:
1990)
33. Subway
32225 Pacific Hwy S #201
Located: Celebration Center
Casual counter-serve chain
for build-your-own
sandwiches & salads, with
health-conscious options.
Year Built: 2005

36. Domino’s Pizza
1426 S 324th St Ste 108A
Located: Celebration Center
Delivery/carryout chain
offering a wide range of
pizza, plus chicken & other
sides.
Year Built: 1979
37. May May Hong Kong
BBQ
1414 S 324th St #B111
Located: Celebration Center
Family-owned restaurant
that serves: - Hong Kong
Style BBQ (BBQ pork, roast
pork, BBQ duck) - Authentic
Cantonese cuisine - Party
trays - Bubble tea
Year Built: 1979
38. Legendary Doughnuts
32085 Pacific Hwy S
Located: Celebration Center
Doughnuts are handmade
fresh daily with premium
ingredients.
Year Built: 1963 (Eff. Year:
1990)

39. Billy McHale’s
1320 S 324th St #A10
Located: Celebration Center
Old-fashioned American eats
from burgers to BBQ in a
space modeled after an
antique train.
Year Built: 1979 (Eff. Year:
1990)
40. Poverty Bay Cafe &
Coffee Co.
1108-A S 322nd Pl
Family-run coffee shop
serving coffee drinks & cafe
fare such as pastries &
sandwiches.
Year Built: 1987 (Eff. Year:
1990)
41. Starbucks
1207 S 320th St
Located inside Safeway in
Sunset Square
Seattle-based coffeehouse
chain known for its signature
roasts, light bites and WiFi
availability.
Year Built: 1977 (Eff. Year:
1985)
42. Qdoba
1301 S 320th St
Located: Sunset Square
Mexican chain for counterserve, custom burritos, tacos
& more, including healthoriented options.
Year Built: 1995 (Eff. Year:
2000)
43. Starbucks
1301 S 320th St
Located: Sunset Square
Seattle-based coffeehouse
chain known for its signature
roasts and light bites.
Year Built: 1995 (Eff. Year:
2000)
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44. Tokyo Steak House
404 S 320th St
Located: Pavilions Centre II
Teppanyaki chefs make a
show of grilling meats
tableside at this familyfriendly Japanese eatery.
Year Built: 1976 (Eff. Year:
1994)
45. Trapper’s Sushi
31835-A Pacific Hwy S
Located: Pavilions Centre II
Local Japanese chain
featuring cooked dishes,
specialty rolls & an all-youcan-eat sushi deal.
Year Built: 1975 (Eff. Year:
2000)
46. Papa Murphy’s
31653-F Pacific Hwy S
Located: Pavilions Centre II
Chain outlet offering buildyour-own takeaway pizzas,
to be cooked at home.
Year Built: 2003
47. Sub Zero Nitrogen Ice
Cream
31653-A Pacific Hwy S
Located: Pavilions Centre II
Chain serving ice cream &
yogurt, including vegan & soy
options, made to order &
flash-frozen.
Year Built: 2003
48. Village Inn
31711 Pacific Hwy S
Located: Pavilions Centre II
Family-friendly chain serving
homestyle American classics
such as chicken-fried steak &
pot pie.

49. Church’s Chicken
31717 Pacific Hwy S
Located: Pavilions Centre II
Fast-food chain offering fried
chicken, sandwiches, wings &
Southern-influenced sides.
Year Built: 1969 (Eff. Year:
1990)
50. Panda Express
31827 Pacific Hwy S
Located: Pavilions Centre II
Fast-food chain for Chinese
standards, including some
health-conscious options.
Year Built: 2005
51. Chipotle Mexican Grill
31827 Pacific Hwy S
Located: Pavilions Centre II
Fast-food chain offering
Mexican fare, including
design-your-own burritos,
tacos & bowls.
Year Built: 2005
52. Los Amigos Taqueria
31847 Pacific Hwy S
Located: Pavilions Centre II
Mexican restaurant
Year Built: 1966 (Eff. Year:
1995)
53. Koharu Restaurant
31840-C Pacific Hwy S
Located: Federal Way Plaza
Kimono-wearing waitresses
add to the authentic vibe of
this traditional Japanese
sushi bar.
Year Built: 1985 (Eff. Year:
1995)

54. Linh Son Restaurant
31830-K Pacific Hwy S
Located: Federal Way Plaza
Vietnamese eatery where
huge bowls of pho & clay-pot
dishes star along with
Southeast Asian faves.
Year Built: 1985 (Eff. Year:
1995)
55. California Burrito Taco
Shop
31646 Pacific Hwy S
Taco shop open 24 hours
offering breakfast and
catering. Another location in
Des Moines.
Year Built: 1979 (Eff. Year:
2000)
56. Kum Kang San BBQ Grill
Buffet
31656 Pacific Hwy S
All-you-can-eat Korean
buffet featuring spacious
booths with grills for at-yourtable cooking.
Year Built: 1973 (Eff. Year:
1995)
57. Herfy’s Burgers
1640-A S 318th Pl
Located: SeaTac Village
A fast food family restaurant
specializing in burgers, fries,
and shakes.
Year Built: 1979 (Eff. Year:
1990)
58. Ma Boulangerie
1770 S 320th St
Located: SeaTac Village
Easygoing bakery & cafe
offering breads, pastries &
decorated cakes, plus
breakfast & light fare.
Year Built: 1976 (Eff. Year:
1990)
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59. Old Country Buffet
1816 S 320th St
Located: SeaTac Village
Chain buffet restaurant
offering a vast variety of
American dishes along with
desserts.
Year Built: 1976 (Eff. Year:
1990)

64. Taco Time
2002 S 320th St
Located: Center Plaza
Longtime Mexican fast-food
chain serving tacos, crisp
burritos & kids' meals in
simple surrounds.
Year Built: 1979 (Eff. Year:
2000)

69. Ivar’s
2004 S 320th St
Located: Center Plaza
Local chain dishing up fried
fish & chowders in casual
quarters with nautical
accents.
Year Built: 1979 (Eff. Year:
1990)

60. Grand Peking
1706-L S 320th St
Located: SeaTac Village
Long-running, casual eatery
serving a long menu of
Chinese & Chinese-American
specialties.
Year Built: 1978 (Eff. Year:
1990)

65. Red Lobster
2006 S 320th St
Located: Center Plaza
Lively chain restaurant
serving American seafood
standards amid New
England-themed decor.
Year Built: 1979 (Eff. Year:
1990)

70. Peking Express
2012-C S 320th St
Located: Center Plaza
Straightforward counter
serve offering a variety of
standard Chinese dishes in
an unadorned space.
Year Built: 1979 (Eff. Year:
1990)

61. Ichi Teriyaki
1706-F S 320th St
Located: SeaTac Village
Strip-mall teriyaki outpost
offers & Chinese comfort
fare in a snug,
straightforward space.
Year Built: 1978 (Eff. Year:
1990

66. Starbucks
2032 S 320th St
Located: Center Plaza
Seattle-based coffeehouse
chain known for its signature
roasts, light bites and WiFi
availability.
Year Built: 1979 (Eff. Year:
1990)

71. Pac Island Grill
2012-H S 320th St
Located: Center Plaza
Hawaiian-style BBQ & other
island fare in a bright stripmall storefront with a beachcafe vibe.
Year Built: 1979 (Eff. Year:
1990)

62. Katsu Burger
1706-A S 320th St
Located: SeaTac Village
Japanese-influenced burgers
accompanied by unique sides
served in simple strip-mall
quarters.
Year Built: 1978 (Eff. Year:
1990)

67. MOD Pizza
2104 S 320th St
Located: Center Plaza
Counter-serve chain with
industrial-chic decor known
for build-your-own pizza.
Year Built: 2017

72. Shin Sung Restaurant
1805 S 316th St #A106
Located: Nara Village
Korean spot where diners
choose combination platters
of meats & sides, then grill
the food tabletop.
Year Built: 1994 (Eff Year:
2000)

63. Cafe Rio
1700 S 320th St
Located: SeaTac Village
Self-serve eatery dishing up
Mexican classics including
hand-rolled tortillas, burritos
& tacos.
Year Built: 2016

68. Ezell’s Famous Chicken
2020 S 320th St
Located: Rebuilt section of
Center Plaza
Local fast-food chain known
for its housemade fried
chicken plus down-home
sides & desserts.
Year Built: 2018

73. Taqueria La Princesa
1805 S 316th St #A101
Located: Nara Village
Salvadorian and Mexican
restaurant.
Year Built: 1994 (Eff Year:
2000)
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74. Palace Korean Bar & Grill
31525 Pete von Reichbauer
Way S
Marinated BBQ'd meats plus
spicy Korean soups, stews &
sides in a casual eatery with
a hopping bar.
Year Built: 2006

79. Pho Tai
31513 Pacific Hwy S
Located: Pavilions Centre
Noodle soups, banh mi &
other classic fare is
presented in a bare-bones,
family-friendly space.
Year Built: 1995

84. Ox Pho & Grill
31406 Pacific Hwy S
Located: Dana Plaza
Vietnamese restaurant with
specialties including ox tail
pho.
Year Built: 1977 (Eff. Year:
2000)

75. Jasmine Mongolian Grill
31515 Pete von Reichbauer
Way S
Located: H-Plaza
Spare, modern Chinese allyou-can-eat spot with a
central grill in the open
kitchen.
Year Built: 1990 (Eff. Year:
2000)

80. Bangkok Garden Street
Food
31509 Pacific Hwy S
Located: Pavilions Centre
Stylish strip-mall destination
for standards from Thailand
like drunken noodles &
cashew chicken.
Year Built: 1995

85. I Love Ramen
31254 Pacific Hwy S
Located: Dana Plaza
Serving Japanese noddle
with specialties including
champon, ramen, and zaru
soba. Established in 2010.
Year Built: 1975 (Eff. Year:
2000)

81. Tokyo-ya
31507 Pacific Hwy S
Located: Pavilions Centre
Tonkotsu-style ramen is the
specialty of this informal
Japanese cafe with counter
seating & tables.
Year Built: 1995

86. Mirak Restaurant
31260 Pacific Hwy S #1
Located: Dana Plaza
This easygoing restaurant
offers traditional Korean
barbecue meats grilled at
tables.
Year Built: 1961 (Eff. Year:
1995)

76. Jay’s Asian Grill
31448 Pacific Hwy S
Meal components are
selected from a buffet, then
grilled to order at this
informal Pan-Asian stop.
Year Built: 1973 (Eff. Year:
2000)
77. iScream
31434 Pacific Hwy S
48 different flavors of the
best iScream you have ever
had with tons of different
toppings to choose from.
Year Built: 1973 (Eff. Year:
1990)
78. Pho Quynh
31434 Pacific Hwy S
Classic Vietnamese dishes in
a casual and fun
environment.
Year Built: 1973 (Eff. Year:
1990)

82. 85°C Bakery Cafe
31503 Pacific Hwy S
Located: Pavilions Centre
Bakery/cafe chain with roots
in Taiwan, offering coffee &
tea plus international
desserts & breads.
Year Built: 1995
83. Barnes & Noble Café
Café inside Barnes & Noble
offering espresso beverages
& teas, Frappuccino blended
beverages, baked goods and
other specialties.
Year Built: 1995

87. Youngwol Noodle
31260 Pacific Hwy S #7
Located: Dana Plaza
Korean noodle restaurant
established in 2007.
Year Built: 1961 (Eff. Year:
1995)
88. Hanabi Sushi
31260 Pacific Hwy S #12
Located: Dana Plaza
A variety of sushi rolls &
other Asian cuisine round
out the menu at this informal
eatery.
Year Built: 1961 (Eff. Year:
1995)
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89. Traditional Korean Beef
Soup
31248-D Pacific Hwy S
Located: Saigon Plaza
Hefty portions of Korean
comfort fare on offer in this
modest, cozy eatery with
Asian decor touches.
Year Built: 1984 (Eff. Year:
1990)
90. Taquería La Tentación
31248-B Pacific Hwy S
Located: Saigon Plaza
Authentic Mexican cuisine.
Year Built: 1984 (Eff. Year:
1990)
91. Pho Trang
31248-A Pacific Hwy S
Located: Saigon Plaza
Authentic traditional
Vietnamese cuisine.
Year Built: 1984 (Eff. Year:
1990)
92. Akasaka
31246 Pacific Hwy S
Longtime choice for sushi
plus Japanese & Korean
entrees, served in a large,
traditional space.
Year Built: 1971 (Eff. Year:
2000)
93. Stars Bar & Grill
31216 Pacific Hwy S
This bar features sports, live
music, bar games, and
takeout.
Year Built: 1947 (Eff. Year:
1980)

94. Hanshin Pocha
31218 Pacific Hwy S
Korean restaurant with
specialties including pork
trotters and deep fried
chicken.
Year Built: 1962 (Eff. Year:
1979)
95. McDonald’s
1900 S 314th St
Located inside Walmart.
Classic, long-running fastfood chain known for its
burgers, fries & shakes.
Year Built: 1999
96. Paul’s Burger & Teriyaki
2148 S 314th St
Located: Hillside Plaza
Hamburger and teriyaki
restaurant established in
1995.
Year Built: 1988
97 – 103 are adjacent to the
City Center Boundary
97. Pho Bach’s Vietnamese
1634 S 312th St
Vietnamese comfort food
establishment offering small
plates and quick eats.
98. Pop’s Pizza & Pasta
1620 S 312th St
Pizzeria offering traditional
pies and delivery service.
99. International Teriyaki
House
1620 S 312th St
Counter service restaurant
offering various Japanese
cuisines.

100. Jack in the Box
31130 Pacific Hwy S
Burgers, chicken, tacos &
breakfast items fill out the
menu at this fast-food chain.
101. Monster Burgers
1703 S 324th St Ste A
Local burger place offering
Asian and American fusion
cuisine.
102. Red Stone Tofu House
Wang Ga Nae
1616, 6009, S 325th St
Casual stop for Korean fare &
BBQ meats for table-top
grilling, served in an unfussy
space.
103. Vince’s Italian
Restaurant & Pizzeria
32411 Pacific Hwy S
Family-run eatery
specializing in basic pastas &
pizzas enhanced by
customers' choice of addons.
104. Marlene’s Restaurant
Counter
2565 S Gateway Center Pl
Choose from traditional deli
fare, specialty dishes for raw,
vegan, and vegetarian eaters,
or wheat, dairy or glutenfree selections for those with
food sensitivities.
Year Built: 1988 (Eff. Year:
2000)
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BUILDING MATERIAL, GARDEN EQUIPMENT, AND SUPPLIES DEALERS:
Downtown Federal Way
INTRODUCTION
The North American Classification System (NAICS) identifies businesses engaged in retailing Building
Materials and Supplies as NAICS Code 4441 along with Lawn and Garden Equipment and Supplies Stores
NAICS Code 4442.
For the purpose of this report, the three digit NAICS Code 444 was used for this review.
BACKGROUND
According to the Federal Reserve Bank of St. Louis and the Census Bureau’s Annual Retail Trade Survey,
revenues nationally for the Building Materials, Garden Equipment, and Supplies Dealers’ subsector were
estimated at over $365 billion in 2017 and grew to $390 billion in 2018. Additionally, there are nearly
29,000 establishments engaged in this subsector. Current employment statistics by the Bureau of Labor
Statistics illustrate that there are over 1.3 million people employed in the subsector.
Research on taxable retail sales from 2007 to 2018 for Federal Way, specifically before and through the
recovery from the “Great Recession” for the subsector, followed the trend of the Great Recession. The
decline began in 2008 and continued through 2011. The low point over this period was in 2009 at $60.8
million. It appears there was a double decline in the marketplace as a recovery was seen in 2010 yet fell
again in 2011, with recovery beginning in 2011 returning to pre recovery numbers sometime in 2015. A
steady increase has occurred in taxable sales since 2012 and through 2018 with revenues increasing to
$104 million.
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The increasing annual totals are likely attributed to the building boom associated with the Puget Sound
region’s population growth as well as increased renovations by homeowners. According to the Census
Bureau, the population of Federal Way has increased 15 percent in nine years from 84,634 in 2009 to
97,044 in 2018. In 2018, King County recorded the sixth largest increase in residents among U.S.
counties. When accounting for the over 300,000 people that have moved to King County since 2010, it’s
the third fastest growing county in the nation over the last decade.
National Association of Home Builders (NAHB) indicates that there were 42,603 building permits issued
in Washington in 2017, and that the state had the sixth most building permits issued in 2017 compared
to other states. Additionally, the NAHB reports that Washington had 5.8 building permits per capita in
2017 and had the tenth most building permits per capita when compared to other states.
MARKET
Downtown Federal Way has four businesses engaged in the Building Materials, Garden Equipment, and
Supplies Dealers retail subsector. Of those businesses, two are specifically focused on this industry;
whereas, the other two establishments offer limited selection.
Of specific interest, these are all national chains except for one. Mallory Paint Store is a retailer for
Benjamin Moore.
While there is not a typical home improvement store such as Home Depot or Lowes in downtown, other
big box retailers such as Walmart, Target offer a limited supply of building materials, and Harbor Freight
Tools provides some garden equipment.
TRENDS
Eco Friendly Building Meets Technological Efficiency
Technological advances in the building material industry are making strides to meet consumers’
demands for energy efficiency and reduced carbon foot prints. A sampling of technological advances in
building materials includes products such as:








Hydroceramic bricks that can help reduce indoor temperatures by as much as 40 degrees
Fahrenheit.
Photovoltaic glass offering light transmittance and power generation.
Wool bricks combining wool with natural polymers.
Light generating concrete that absorbs sunlight and radiates it after dark.
Self-healing concrete utilizing limestone-producing bacteria.
Bioplastics combining polymers with algae that can be used in conventional plastic fabrication
processes such as extrusion and injection molding.
Hardwood cross-laminated timber sourced from renewable forests.

Smart home technology is changing the industry and is a key component in nearly all new residential
and commercial construction. Consumers and businesses alike are demanding technological systems
that offer energy efficiency, automation and security. An October 2017 report by Transparency Market
Research states that the global market for commercial building automation reached $78 billion in the
2016 and is expected to grow to $108 billion by 2024 with a combined annual growth rate above four
percent. Smart home systems are able to automate a variety of functions such as entertainment, HVAC,
lighting, security, blinds, and more by connecting to WiFi and mobile apps.
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Americans Are Willing to Renovate
Across the country, people are largely happy with their current homes, and would rather stay in them
and make updates than move. A report by the real estate research company Zillow found that 76
percent of Americans would rather use a set amount of money to upgrade their home to meet their
needs instead of as a down payment on a new home. This is especially true for older or retired
Americans. Eighty seven percent of people who are 55 years or older, and 91 percent of retirees, would
renovate their homes instead of using the money for a down payment on a new one. Overall,
homeowners are generally happy with their current homes, with 83 percent saying that they love their
home. Most homeowners (63 percent) don’t have any plans to sell their homes. The top reasons for not
moving are that they love their home, and they don’t want to deal with the hassle of moving.

SOURCES
 Dept. of Labor, Bureau of Labor Statistics
 Dept. of Commerce, Census Bureau
 Federal Reserve Economic Research, Federal Reserve Bank, St. Louis
 City of Federal Way
 ESRI
 King County
 North American Industry Classification System
 Transparency Market Research
 Washington State Department of Revenue
 Zillow
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Building Material, Garden Equipment, and Supplies Dealers
Businesses in this category sell new building material and garden equipment and supplies from fixed
point-of-sale locations. Downtown Federal Way is currently served by two businesses that specialize in
this subsector. Harbor Freight Tools and Benjamin Moore Mallory Paint Store offer specific products
related to the construction, repair, and maintenance of the home and associated grounds. Walmart and
Target offer a limited selection of building materials and garden equipment.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Target
2201 S Commons
Located: The Commons Mall
Retail chain offering home goods, clothing,
electronics & more, plus exclusive designer
collections. Some grocery products available as
well.
Square Footage: 123,735
Year Built: 2004

4. Benjamin Moore Mallory Paint Store
31853 Pacific Hwy S
Located: Pavilions Centre II
Mallory Paint Store is a local Benjamin Moore
Retailer, founded in 2006.
Square Footage: 3,000 (est.)
Year Built: 1966 (Eff. Year: 1995)

2. Walmart
1900 S 314th St
Located on the intersection of PVR Way and
314th. This is the smaller of the two Walmarts in
Federal Way. It offers a limited selection of
building materials/supplies and garden
equipment.
Square Footage: 122,549
Year Built: 1999
3. Harbor Freight Tools
31858 Pacific Hwy S
Located at SR-99 & S 320th St Intersection
Retail chain carrying a wide range of tools,
hardware & other products for the home,
garden & car.
Square Footage: 17,875
Year Built: 1994 (Eff. Year: 2000)
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CLOTHING AND CLOTHING ACCESSORIES STORES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments engaged in retailing
of new clothing and clothing accessories which include clothing, shoe, jewelry, luggage, and leather
goods stores.
For the purpose of this report, the three digit NAICS Code 448 was used for this review.
BACKGROUND
According to the Federal Reserve Bank of St. Louis and the Census Bureau’s, Annual Retail Trade Survey
and Sales report, Clothing and Clothing Accessories Store sales amounted to $258 billion in 2017 and
saw continued growth with $274 billion in 2018. Current employment statistics from the Bureau of
Labor Statistics illustrate that over 1.3 million people are employed in the subsector.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” experienced a decline corresponding to the timeline of the
recession, with a low point of $33 million in 2011. However, it has since returned to pre-recession levels
in 2015 and continued to increase through 2018.

MARKET
Downtown is served by 15 exclusive clothing and clothing accessories stores and four department stores
with select clothing and clothing accessories merchandise. The 23 businesses that offer clothing and
clothing accessories are represented by big retail chains such as Macy’s, Kohl’s, Ross, Maurice’s, DSW
and Famous Footwear. There are smaller local retailers such as Federal Way Custom Jewelers, Wild
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Willy’s Workwear and Sole Perfection. Sixty-five percent of the clothing retailers located in Federal Way
are in downtown, specifically found in SeaTac Village and the Commons Mall.
Of the 23 businesses in downtown that sell clothing and clothing accessories, 4 are listed on the National
Retail Federation’s list of Hot Retailers for 2018. These include Zumiez, Dick’s Sporting Goods, Ross and
TJ Maxx. They are identified as part of the nation’s fastest growing retail companies by year-over-year
domestic sales growth.
TRENDS
According to the industry research company IBIS World, the industry has experienced moderate growth
in revenue over the past five years. Despite faring well in some years, its growth has been volatile at
times.
The overall fashion industry is projected to grow just over four percent in 2019. The best growth by
segment will be seen in the value and discount along with the luxury apparel segments. Meanwhile, the
midmarket segment is predicted for the slowest growth.
The McKinsey Global Fashion Index identifies that the hottest category in retail apparel for 2019 is
projected to be sportswear. Sportswear has been a fashion staple for several years with no signs of
slowing down. Workout gear and slim-style sweatpants/joggers are all the rage and have been
considered fashionable inside and outside the gym.
Demand for clothing is largely related to fluctuations in household disposable income. When per capita
disposable income increases, consumers are more likely to increase their discretionary spending,
including spending on high-end clothing. Conversely, when household disposable income falls,
consumers scale back their clothing purchases to reflect their budgetary constraints.
SOURCES
 US Dept of Labor, Bureau of Labor
Statistics
 US Dept. of Commerce, Census Bureau,
Annual Retail Trade Survey
 Federal Reserve Economic Data, Federal
Reserve Bank, St. Louis
 City of Federal Way
 ESRI






McKinsey Global Fashion Index
National Retail Federation
North American Industry Classification
System
Washington State Department of
Revenue
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Clothing and Clothing Accessories Stores
Businesses in this category are primarily engaged in retail apparel such as clothes, shoes, jewelry,
luggage and leather goods. Downtown Federal Way currently has 14 exclusive clothing and clothing
accessories stores. Also included in this list are establishments that offer clothing and accessories but
not exclusively such as Walmart, Target, Kohl’s, and Dick’s Sporting Goods.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.

1. Target
2201 S Commons
Located: The Commons Mall
Retail chain offering home
goods, clothing, electronics &
more, plus exclusive designer
collections. Some grocery
products available as well.
Square Footage: 123,735
Year Built: 2004
2. Kohl’s
2101 S Commons
Located: The Commons Mall
Chain department store
offering a wide selection of
brand-name clothing,
accessories & homewares.
Square Footage: 59,791
Year Built: 1975
3. Claire’s
2011 S Commons
Located: The Commons Mall
Chain retailer offering an
array of youth-oriented
jewelry & hair accessories,
plus ear piercing.
Square Footage: 1,410
Year Built: 1975

4. Famous Footwear
2018 S Commons
Located: The Commons Mall
Chain store offering a wide
variety of brand-name shoes
at discounted prices.
Square Footage: 7,142
Year Built: 1975
5. Catherines
2114 S Commons
Located: The Commons Mall
Retail chain offering apparel
& lingerie for plus-size
women as well as accessories
& shoes.
Square Footage: 3,860
Year Built: 1975
6. Lane Bryant
2116 S Commons
Located: The Commons Mall
Women's clothing chain with
fashionable plus-size
clothing, lingerie, shoes &
accessories.
Square Footage: 4,632
Year Built: 1975

7. Foot Locker
1927 S Commons Ste E,
Located: The Commons Mall
Retail chain with brand-name
athletic shoes, clothing &
related accessories for men,
women & kids.
Square Footage: 2,400
Year Built: 1975
8. Champs Sports
1920 S Commons
Located: The Commons Mall
Chain featuring a wide range
of brand-name athletic
footwear, clothing, hats &
more.
Square Footage: 4,623
Year Built: 1975
9. Zumiez
1940 S Commons
Located: The Commons Mall
Chain retailer offering
trendy, brand-name clothing
& shoes, plus gear for skate& snowboarders.
Square Footage: 2,400
Year Built: 1975
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10. Macy’s
1901 S Commons
Located: The Commons Mall
Department store chain
providing brand-name
clothing, accessories, home
furnishings & housewares.
Square Footage: 141,259
Year Built: 1977
11. DICK’S Sporting Goods
1819 S Commons
Located: The Commons Mall
Sporting goods chain with
equipment, apparel &
footwear for athletics,
outdoor recreation & fitness.
Square Footage: 45,000
Year Built: 1975
12. Big 5 Sporting Goods
1916 S 320th St
Located: SeaTac Village
Chain retailer providing a full
range of sporting & outdoor
equipment, shoes & apparel.
Square Footage: 12,473
Year Built: 1976
13. T.J. Maxx
1910 S 320th St
Located: SeaTac Village
Retail chain featuring stylish
brand-name apparel, shoes
& accessories, plus
housewares.
Square Footage: 25,705
Year Built: 1976
14. Maurices
1824 S 320th St
Located: SeaTac Village
Women's clothing chain for
current fashions in a range of
sizes, plus footwear &
accessories.
Square Footage: 6,000 (est.)
Year Built: 1976

15. DSW Shoes
1824 S 320th St
Located: SeaTac Village
Retail chain known for its
sizable selection of
discounted brand-name &
designer shoes & handbags.
Square Footage: 15,471
Year Built: 1976
16. Federal Way Custom
Jewelers
1810 S 320th St Suite B,
Federal Way, WA 98003
Located: SeaTac Village
Shopping Center
Jewelry shop with a wedding
ring specialty offering
original & custom designs
plus repairs.
Square Footage: ~2,000
Facility Built: 1976
17. Red Wing Shoes
2016 S 314th St, Federal
Way, WA 98003
Located: Hillside Plaza
Shopping Center
Chain retailer offering a
traditional collection of
handcrafted leather boots
for work & recreation.
Square Footage: ~2,750
Year Built: 1988
18. Walmart
1900 S 314th St
Located on the intersection
of PVR Way and 314th. This is
the smaller of the two
Walmarts in Federal Way.
Square Footage: 122,549
Year Built: 1999

19. Wild Willy’s Workwear
31430 Pacific Hwy S, Federal
Way, WA 98003
Discount retailer offering a
wide range of workwear
apparel.
Square Footage: 5,722
Year Built: 1973
20. Sole Perfection
31653 Pacific Hwy S #E,
Federal Way, WA 98003
Located in Pavilions Centre II
Member of a local chain of
family-owned retail shops for
brand-name, comfort
footwear.
Square Footage: ~2,750
Facility Built: 2003
21. Ross Dress for Less
32075 Pacific Hwy S
Located: Celebration Center
Retail chain selling brandname clothing, shoes,
accessories & housewares at
discount prices.
Square Footage: 30,170
Year Built: 1963
22. Heaven Sent
1200 S 324th St # 5, Federal
Way, WA 98003
Established secondhand shop
buying & selling kids' clothing
& toys plus baby & nursery
accessories.
Square Footage: ~3,000
Year Built: 1989
23. Jeffrey’s Jewelers
1200 S 324th St, Federal
Way, WA 98003
Store and design studio
designing and repairing
various types of jewelry.
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ELECTRONICS & APPLIANCE STORES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments engaged in retailing
an array of new household-type appliances and consumer-type electronic products such as televisions,
computers, and cameras under the code 443. For the purpose of this analysis, the three digit code 443
was used to capture the broad array of establishments.
BACKGROUND
According to the Federal Reserve Bank of St. Louis and the Census Bureau’s Annual Retail Trade Survey
revenues for electronics and appliance stores was just shy of $100 billion in 2018. There are just over
8,000 establishments in the subsector. Additionally, current employment statistics from the Bureau of
Labor Statistics show there were over 470 thousand people employed in the subsector. Nationally,
revenue is off its high of $105 billion in 2015. Sales figures from 2017 illustrate revenues at $99.5
million.
Major product segments sold in this subsector include computers and peripherals (about 25 percent of
industry revenue); telephones (15 percent); major household appliances (15 percent); and TVs (ten
percent). Other products include video equipment (video recorders, DVD players, and electronic games);
audio equipment (home and auto sound systems, home theater systems, and accessories); cameras and
photography equipment; and computer software.
However, since 2006 some 20 percent of the top 100 retailers in this sector are no longer in business,
including the former well known Circuit City, which ranked third at the time.
As such, no one retailer or retailers control the market. In fact, the 50 largest companies account for
less than 50 percent of industry sales. However, the major competitors of freestanding household
appliance stores include home improvement stores Lowe's and Home Depot along with the consumer
electronics store Best Buy, the warehouse clubs Costco and Sam's Club, and mass merchandisers such as
Walmart and Target.
Top 10 Appliance Stores Nationwide
 Lowes
 Home Depot
 Best Buy
 Sears
 Sears Hometown Stores
 Walmart
 P.C. Richard & Son
 Nebraska Furniture Mart
 Costco
 Abt Electronics and Appliances
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” actually grew during the beginning of the recession but then
declined later, lagging during the timeframe of the recession. In Federal Way, the low point for sales was
$46 million in 2012. It finally returned to pre-recession levels to $63.4 million in 2018. See chart next
page.
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MARKET
As previously identified in the sector Building Materials, Garden Equipment, and Supplies Dealers’ the
increasing annual totals are likely attributed to the building boom associated with the Puget Sound
region’s population growth as well as increased renovations by homeowners.
According the Census Bureau, the population of Federal Way has increased 15 percent in nine years
from 84,634 in 2009 to 97,044 in 2018. In 2018, King County recorded the sixth largest increase in
residents among U.S. counties. When accounting for the over 300,000 people that have moved to King
County since 2010, it’s the third fastest growing county in the nation over the last decade.

There were 42,603 building permits issued in Washington in 2017.
The state had the 6th most building permits issued in 2017 compared to other states.

Washington had 5.8 building permits per capita in 2017.
It had the 10th most building permits per capita when compared to other states.
National Association of Home Builders
Downtown Federal Way has 18 electronics and appliance establishments. Of those establishments, 13
sell products exclusively in this category where 10 are cell phone stores and the rest are electronic
stores such as Best Buy, Car Toys, and a local computer store. Though not exclusively focused in this
category, Walmart, Target, Macy’s, Home & Home, and Teletron also offer a variety of electronics and
small appliances.
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As previously identified, out of the top ten appliance stores nationwide, downtown Federal Way has
Best Buy and Walmart. Sears closed in 2018. While not in the downtown, Federal Way does have Lowes,
Home Depot, and Costco in other areas of the city.
Recent Store Closures
Businesses come and businesses go. Unfortunately, there is no longer a RadioShack in downtown or in
the city. Competition from e-commerce is challenging many electronics retailers. In addition, Sears
closed in April 2018 following its bankruptcy filing in October 2018. The facility is located in The
Commons Mall, and it remains vacant.
Recent Store Openings
There continues to be a healthy demand for electronics and appliance stores in Federal Way. In 2017,
Teletron opened downtown.
TRENDS
According to a report by the market research firm ESRI, 83.1 percent of Federal Way households had a
smartphone in 2018 versus the national average of 71 percent.
Similarly, the percentage of Federal Way households that own a desktop or laptop computer is 77.5 %
versus the national average of 70 percent. Nationwide, the percentage of Americans that use the
internet has grown from 52 percent in 2000 to 89 percent today.
Despite increased household use of more advanced consumer technologies, (whether nationally or in
Federal Way), average spending has increased only modestly, as prices for most of these products have
fallen. Forecasts illustrate much of the same activity.
Another trend is the effect of Generation Z entering the workforce. With higher disposable incomes, this
age segment is used to satisfying their purchasing needs online affecting traditional retailers dependent
on foot traffic for their sales.
Additionally, consumers are increasingly seeking smart appliances to incorporate into their connected
lifestyles. Electronics and appliance manufacturers will seek to include advanced technology and
connectivity features to existing products, while others will seek to develop new appliances to add to
their portfolios.

SOURCES
 US Dept. of Labor, Bureau of Labor Statistics
 US Dept. of Commerce, Census Bureau, Annual Retail Trade Survey, 2017
 City of Federal Way
 Consumer Expenditure Survey
 Consumer Technology Association
 ESRI
 Federal Reserve Economic Data, Federal Reserve Bank of St. Louis
 King County
 North American Industry Classification System
 Washington State Department of Revenue
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Electronics and Appliance Stores
This category includes stores that sell appliances, televisions, radios, computers, software, cameras,
photographic supplies, and other electronics. Downtown Federal Way currently has 18 Electronics and
Appliance Stores. Thirteen of these stores sell products exclusively in this category where ten are cell
phone stores, and the rest are electronic stores such as Best Buy, Car Toys, and a local computer store.
Though not exclusively focused in this category, Walmart, Target, Macy’s, Home&Home, and Teletron
also offer a variety of electronics and small appliances.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. AT&T Store
2420 S 320th St
Located: Attached to Pier 1
in Gateway Center
Telecommunications
company providing cell
phones, data plans, tablets &
more.
Square Footage: 2,000
Year Built: 1984 (Eff. Year:
2000)
2. Metro by T-Mobile
2016-O S 320th St
Located: Center Plaza
Wireless provider supplying
phones, no-contract plans,
accessories & repair services.
Square Footage: 2,000
Year Built: 1979 (Eff. Year:
1990)
3. Sprint Store
1812-B S 320th St
Located: SeaTac Village
Provider of wireless plans,
cell phones, accessories &
more.
Square Footage: 2,000
Year Built: 1976 (Eff. Year:
1990)

4. Verizon
2125 S 320th St
Located: The Commons Mall
Telecommunications
company offering cell
phones, wireless plans,
accessories & more.
Square Footage: 4,500
Year Built: 2007

7. Sprint
1941 S Commons
Located: The Commons Mall
Provider of wireless plans,
cell phones, accessories &
more.
Square Footage: 500
Year Built: 1975 (Eff. Year:
1985)

5. Target
2201 S Commons
Located: The Commons Mall
Retail chain offering home
goods, clothing, electronics &
more, plus exclusive designer
collections. Some grocery
products available as well.
Square Footage: 123,735
Year Built: 2004

8. AT&T Store
1838 S Commons
Located: The Commons Mall
Telecommunications
company providing cell
phones, data plans, tablets &
more.
Square Footage: 990
Year Built: 1975 (Eff. Year:
1985)

6. Metro by T-Mobile
1928 S Commons #C8
Located: The Commons Mall
Wireless provider supplying
phones, no-contract plans,
accessories & repair services.
Square Footage: 1,074
Year Built: 1975 (Eff. Year:
1985)

9. Macy’s
1901 S Commons
Located: The Commons Mall
Department store chain
providing brand-name
clothing, accessories, home
furnishings & housewares.
Square Footage: 141,259
Year Built: 1977 (Eff. Year:
1985)
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10. T-Mobile
32225 Pacific Hwy S #202
Located: Celebration Center
Wireless provider offering
cell phones, data plans,
Internet devices &
accessories.
Square Footage: 2,500
Year Built: 2005

14. Car Toys
31610 Pacific Hwy S
Retail chain specializing in
mobile phones & auto
electronics, from speakers &
alarms to GPS tools.
Square Footage: 10,000
Year Built: 1980 (Eff. Year:
1995)

11. Infotech Systems
1414 S 324th St #B112
Located: Celebration Center
Computer store open since
1996 specializing in home
PCs, gaming PCs, repairs, and
custom builds.
Square Footage: 5,000
Year Built: 1979
(Eff. Year: 1990)

15. Sprint
31511 Pacific Hwy S
Located: Pavilions Centre
Provider of wireless plans,
cell phones, accessories &
more.
Square Footage: 1,801
Year Built: 1995

12. Cricket Wireless
31721-B Pacific Hwy S
Located: Pavilions Centre II
Wireless provider offering
prepaid mobile phones,
coverage plans & a range of
accessories.
Square Footage: 2,000
Year Built: 2008 (Eff. Year:
2010)
13. Best Buy
31601 Pacific Hwy S
Located: Pavilions Centre II
Chain retailer with a large
array of brand-name
electronics, computers,
appliances & more.
Square Footage: 45,000
Year Built: 2001

18. Walmart
1900 S 314th St
Located: The intersection of
PVR Way and 314th
This is the smaller of the two
Walmart’s in Federal Way.
Square Footage: 122,549
Year Built: 1999

16. Home&Home
31515 Pete von Reichbauer
Way S
Located: H-Plaza
Home&Home is a Koreanfocused one stop family
house ware and home décor
department store that
opened up in Federal Way in
2017
Year Built: 1990 (Eff. Year:
2000)
17. Teletron
31515 Pete von Reichbauer
Way S
Located: H-Plaza
Teletron is the fastest
growing consumer furniture
and electronics store in the
Asian-American community.
Year Built: 1990 (Eff. Year:
2000)
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FOOD & BEVERAGE STORES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments engaged in retailing
food and beverages.
The food and beverage stores subsector consists of three industry groups:
 Grocery Stores NAICS 4451,
 Specialty Food Stores, NAICS 4452 and
 Beer, Wine and Liquor stores, NAICS 4453.
For the purpose of this analysis, the three digit code 445 was used to capture the broad array of
businesses in this review.
BACKGROUND
According to the Federal Reserve Economic Data from the Federal Reserve Bank of St. Louis and the
Census Bureau’s Annual Retail Trade Survey, revenues for retail food and beverage stores amounted to
approximately $752 billion in 2017 and $742 billion in 2018. Nationally, while revenues flattened during
the Great Recession, revenues have managed to grow but not significantly since 2010. Current
employment statistics from the Bureau of Labor Statistics illustrate that employment has remained
stagnant with over 3 million people employed nationally in the sector in nearly 63,000 establishments.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” began to decline in 2008. It did not begin to recover until 2013. In
Federal Way, the low point for sales was $46.9 million in 2012. It finally returned to pre-recession levels
to $58.1 million in 2018. See chart below.
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MARKET
Downtown Federal Way has nine food and beverage stores along with a grocery store adjacent to the
downtown for a total of ten establishments. Of those establishments eight are national chains while two
are local and regional chains. The presence of two ethnically focused grocery store chains, H Mart, an
Asian grocery store chain, and Campeón Market illustrate that customers can and do find a variety of
ethnically-focused grocery options in Downtown Federal Way.
There are five grocery stores, three convenience stores, and a liquor store. Additionally, Walmart and
Target offer a limited selection of food and beverage goods. The following lists the numbers and types of
establishments found in the City Center.
Grocery Store Closures and Replacements
Top Food & Drug closed in 2013. Although the store was not replaced with another grocery store, the
facility underwent renovation and has been occupied by a variety of general merchandise retailers.
Additionally, Campeón Market replaced Haggins, which previously replaced Albertsons in 2017.
TRENDS
Grocery stores are responding to the cultural shift towards convenience as less people are spending
time shopping for groceries and preparing food.
Substantiated by a study for the US Dept. of Agriculture, in 2014, Americans started spending more on
food away from home rather than food at home. Young people are not uniquely turning away from
groceries. Rather, the story is a structural shift toward eating out at restaurants among millennials and
their parents (and perhaps even their grandparents).
With an abundance of options on the streets and at their fingertips, young shoppers are eating out at
restaurants and bars, ordering in on their phones, or snagging groceries at convenience stores.
Supermarkets, meanwhile, are stuck in a middle that is being hollowed out by choice and technology.
To recapture their Americans’ interest, retail consultants are recommending that supermarkets
transform into community social hubs that combine groceries with entertainment and even basic
services, such as laundry.
It is forecasted that by 2020, technology will enable supermarkets to affordably go on camera and sell
live. In collaboration with major food or household product brands, they will create sponsored online
programming that will feature cooking, entertaining, and cleaning tips as well as cooking segments.
Throughout, viewers will have the opportunity to click and order any of the products featured.
Grocery stores will replace anchor stores in shopping malls. As mall operators turn to supermarkets to
replace anchor department stores, ancillary merchants such as international markets, spice shops, wine
stores, and cooking suppliers will fill adjacent spaces as they open up, to form food villages.
More grocery sellers, pressured by the convenience of fast replenishment services from online retailers
will include auto-replenishment on their online marketplaces.
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SOURCES
 US Dept. of Labor Dept. of Labor, Bureau of Labor Statistics
 US Dept. of Commerce, Census Bureau, Annual Retail Trade Survey
 Federal Reserve Economic Data, Federal Reserve Bank, St. Louis
 City of Federal Way
 ESRI
 North American Industry Classification System
 United States Department of Agriculture, Economic Research Service
 Washington State Department of Revenue
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Food and Beverage Stores
Businesses in this category typically sell food and beverage merchandise from fixed point-of-sale
locations. This retail category includes grocery stores, supermarkets, convenience stores, specialty food
stores, and liquor stores. It does not include restaurants. Downtown Federal Way is currently served by
11 Food and Beverage Stores which total over 340,000 square feet. There are five grocery stores, three
convenience stores, and one liquor store. Additionally, Walmart and Target offer a limited selection of
food and beverage goods.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Marlene's Market & Deli
2565 S Gateway Center Plaza
Located: Gateway Center
Natural grocer featuring organic
produce & a vegan-friendly deli
with prepared dishes & a salad
bar.
Square Footage: about 22,000
Year Built: 1988 (Eff. Year: 2000)

5. Safeway
1207 S 320th St
Located: Sunset Square
Safeway, Inc., is an American
supermarket chain founded in
1915. It is a subsidiary of
Albertsons.
Square Footage: 55,437
Year Built: 1977 (Eff. Year: 1985)

9. ampm
31855 Pacific Hwy S
Located: Intersection of SR-99
th
& S 320 St
Convenience-store chain serving
coffee drinks, donuts, hot dogs,
burgers & other basic eats.
Square Footage: 2,488
Year Built: 1987 (Eff. Year: 1987)

2. My Goods Market
th
2535 S 320 St
Gas station convenience store
Square Footage: 2,189
Year Built: 1995 (Eff. Year: 2005)

6. ExtraMile
31204 Pacific Hwy S
Gas station convenience store.
Square Footage: 1,359
Year Built: 1988 (Eff. Year: 1994)

3. Target
2201 S Commons
Located: The Commons Mall
Retail chain offering home
goods, clothing, electronics &
more. Some grocery products
available as well.
Square Footage: 123,735
Year Built: 2004

7. Trader Joe’s
1758 S 320th St
Located: SeaTac Village
Specialty grocery store offering
quality goods at low prices. The
company started in 1958 and
has expanded to over 400
stores nationwide.
Square Footage: 12,447
Year Built: 1976 (Eff. Year: 1990)

10. H Mart
31217 Pacific Hwy S
Located: Pavilions Centre
An Asian grocery store chain
supplying imported packaged
foods & housewares plus readyto-serve meals.
Square Footage: 55,077
Year Built: 1995

4. Total Wine & More
32095 Pacific Hwy S
Located: Celebration Center
Liquor superstore chain with a
fine wine focus, also offering
tastings & classes.
Square Footage: 20,875
Year Built: 1963 (Eff. Year: 1990)

8. Walmart
1900 S 314th St
Located on the intersection of
th
PVR Way and 314 . This is the
smaller of the two Walmarts in
Federal Way.
Square Footage: 122,549

11. Campeón Market
31009 Pacific Hwy S
A Hispanic grocery store.
Square Footage: 52,463
Occupied in 2018
Previously Albertson’s and
Haggen’s
Year Built: 2002
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FURNITURE & HOME FURNISHING STORES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments engaged in the
retailing of new furniture or home furnishings under the NAICS code 442.
The furniture and home furnishings stores subsectors consist of these industry groups:
 Furniture Stores, NAICS 4421
 Home Furnishings Stores, NAICS 4422
For the purpose of this analysis, the three digit code 442 was used to capture the broad array of
businesses for this review.
BACKGROUND
According to the US Dept. of Commerce, Bureau of Economic Analysis, in concert with the Census
Bureau’s Annual Retail Trade Survey, this subsector recovered nationally from pre-recessionary levels in
2014 and has been on a steady growth curve driven by a strong economy, with consumer spending on
furniture reaching $114.2 billion in 2018, up 6.7 percent, from 2017 according to the US Bureau of
Economic Analysis (BEA).
The National Retail Federation forecasts a four percent growth for the subsector in 2019, a lower
percentage from 2018.
Taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the recovery from
the “Great Recession,” have increased every year from 2008 until 2016, with a slight dip
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in 2011. It appears the Great Recession had little if any impact on the sector. The lowest point was 2007
at $12.0 million. There was a peak when the annual taxable retail sales increased by $3.5 million to
$27.2 million in 2016. However, over the past two years, retail sales have declined. In 2018, the annual
taxable retail sales for this subsector were $25.9 million. See chart above.
MARKET
Downtown Federal Way has 11 furniture and home furnishing establishments. Of those establishments,
nine are national chains and two are local retailers. Of the 11 establishments, seven sell primarily
furniture and four sell home furnishings.
Pier 1 and Discount Direct specialize in furniture. While Home&Home, HomeGoods, Tuesday Morning,
and Quality Rugs and Home Furnishings offer a large selection of home furnishings. Mattress Firm and
Mattress Depot USA are the two national mattress store chains in downtown. Additionally, international
furniture producers such as the Korea-based furniture brand EMONS and the Japanese-based massage
chair brand Inada have opened up retail spaces in H-Plaza.
Recent Store Closures
Sears filed for bankruptcy in October 2018. The former Sears facility was located in The Commons Mall
and currently remains vacant.
Recent Store Openings
In 2017, the Korean-focused home décor and houseware store Home&Home opened along with
Teletron.
TRENDS
In recognition of the product certainty, online retailers are looking to become more like brick and
mortar stores when it comes to furniture. Amazon has announced their intention to open brick and
mortar stores for furniture as well as leverage the distribution of local retailers through a new local
marketplace model.
Augmented Reality (AR) is another trend in Furniture and Household Furnishings. It has the ability to
show what furniture looks like in a customer’s home, and specifically if it will fit in a certain space.
Companies such as the online retailer Wayfair are investing heavily in AR as it is expected to be a
valuable tool for consumers. According to a survey completed by the International Council of Shopping
Centers (ICSC) in 2017, 55 percent of people want to virtually view how home furnishings and
accessories fit in a home before they make a purchase.
Unlike the typical furniture shopper of previous generations, more consumers today value affordability
over durability. Instead of buying high-dollar pieces that will last 20 years or more, consumers,
specifically millennials and Generation Z, are looking for more cost-effective furniture that they can use
for a few years before moving on to something else.
A growing interest in sustainability issues and the increased use of technology among millennials and
other generations are also leading manufacturers to design and produce environmental and techfriendly pieces. Other consumer segments making an impact on furniture manufacturing include the
increasing number of renters and single-person households. These groups are more likely to demand
furniture that is affordable, space saving, and multifunctional.
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SOURCES
 US Dept. of Commerce, Bureau of Economic Analysis
 Dept. of Labor, Bureau of Labor Statistics
 US Dept. of Commerce, Census Bureau, Annual Retail Trade Survey
 Federal Reserve Economic Data, Federal Reserve Bank, St. Louis
 City of Federal Way
 ESRI
 International Council of Shopping Centers
 National Retail Federation
 North American Industry Classification System
 Washington State Department of Revenue
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Furniture and Home Furnishing Stores
Businesses in this category sell new furniture and home furnishings from fixed point-of-sale locations.
Establishments in this subsector usually operate from showrooms and have substantial areas for the
presentation of their products. Many offer interior decorating services in addition to the sale of
products. These establishments include retailers that sell furniture, floor coverings, and window
treatments. Downtown Federal Way currently has 11 businesses in this category which total about
130,000 square feet.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation
1. Pier 1
2424 S 320th St
Located: Gateway Center
Chain retailer providing an
assortment of unique imported
furniture, home-decor items &
tableware.
Square Footage: 12,640 (incl.
AT&T)
Year Built: 1984 (Eff. Year: 2000)
2. Quality Rugs and Home
Furnishings
2144 S 314th St
Located: Hillside Plaza
Home furniture store with
classic & contemporary styles,
plus rugs, bedding & decorative
pieces.
Square Footage: 3,000
Facility Built: 1988
3. Home&Home
31515 Pete von Reichbauer
Way S
Located: H-Plaza
Home&Home is a Koreanfocused one stop family house
ware and home décor
department store that opened
up in Federal Way in 2017
Year Built: 1990 (Eff. Year: 2000)

4. Teletron
31515 Pete von Reichbauer
Way S
Located: H-Plaza
Teletron is the fastest growing
consumer furniture and
electronics store in the AsianAmerican community.
Year Built: 1990 (Eff. Year: 2000)

8. Tuesday Morning
1718 S 320th St
Located: SeaTac Village
Chain retailer with a discounted
selection of brand-name home
furnishings, small appliances &
gifts.
Square Footage: 10,060
Year Built: 1976 (Eff. Year: 1990)

5. EMONS
31515 Pete von Reichbauer
Way S
Located: H- Plaza
Korean based furniture retailer.
Year Built: 1990 (Eff. Year: 2000)

9. Mattress Firm
31610 Pacific Hwy S
Mattress Firm Inc. is an
American retailing company and
mattress store chain founded
on July 4, 1986..
Square Footage: 10,000
Year Built: 1980 (Eff. Year: 1995)

6. Inada
31515 Pete von Reichbauer
Way S
Located: H- Plaza
Founded in 1962 in Osaka,
Japan, Inada is the world’s
leading manufacturer of
automatic massage chairs.
Year Built: 1990 (Eff. Year: 2000)
7. HomeGoods
1718 S 320th St
Located: SeaTac Village
Home-decor chain stocking a
variety of furnishings, bedding,
kitchenware, holiday goods &
more.
Square Footage: 22,774
Year Built: 1976 (Eff. Year: 1990)

10. Mattress Depot USA
31653 Pacific Hwy S
Located: Pavilions Centre II
Family-owned retailer carrying a
selection of brand-name
mattresses, plus linens, pillows
& more.
Square Footage: 3,000
Year Built: 2003
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11. Discount Direct Furniture &
Mattresses
1209 S 320th St
Located: Sunset Square
Everyday low prices. No
gimmicks, no phony sales.
Seattle’s local furniture store
with 6 locations in the
Puget Sound.
Square Footage: 31,228
Year Built: 1977 (Eff. Year: 1985)
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GENERAL MERCHANDISE STORES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies businesses in the General
Merchandise Stores subsector with code 452. Establishments in this subsector are unique as they have
the equipment and staff capable of retailing a large variety of goods from a single location. This includes
a variety of display equipment and staff trained to provide information on many lines and brands. Yet,
there are other codes that need to be included to comprehend the full size and scale of the sector.
These include NAICS 4521, which is Department Stores, or code 452910, which is Warehouse Clubs and
Supercenters. For the purpose of this report, NAICS code 452 was used for this category.
BACKGROUND
Identified in this analysis, downtown has nine general merchandise stores. Together, they comprise an
estimated 550,000 square feet, or just over 20 percent of the retail space downtown.
Research on taxable retail sales from 2007 to 2018 in Federal Way specifically before and through the
recovery from the “Great Recession,” saw a significant decline in sales in 2008. However the low point
was in 2011 when the annual total for taxable retail sales dropped to its low of $257 million. The annual
totals began increasing slightly every year until 2014. Then, the marketplace significantly returned in
2015 and subsequently peaked in 2016. It dropped from $281 million in 2016 and has stagnated in 2017
and 2018.
Even with sluggish growth, this subsector is the largest by revenue in Federal Way. It led in 2018 with
sales of $279 million and was trailed by the restaurants a.k.a., Food Service and Drinking Places
subsector at $226 million in 2018.
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MARKET
Downtown Federal Way has nine General Merchandise stores that total an estimated 550,000 square
feet.
Seven of these establishments are household names such as Target, Kohl’s, Macy’s, Michaels, Tuesday
Morning, HomeGoods, and Walmart. Two of these establishments—Daiso and Home&Home are less
common. Daiso offers Japanese housewares, snacks, and other merchandise. Home&Home focuses on
Korean home décor and housewares.
Recent General Merchandise Store Closures
Sears closed its store in The Commons Mall in 2018 and remains vacant.
Recent General Merchandise Store Additions
In 2017, the Korean-focused home décor and houseware store Home&Home opened.
TRENDS
Retail consultants identify that even with the growth of online shopping; most consumers still prefer to
shop in a physical retail store for the goods they buy. And according to the National Retail Federation,
stores are still among the most effective vehicles to generate consumer demand and then instantly fulfill
it.
However, there is another prevailing position that there are too many stores. In the words of national
retail analyst Paco Underhill, “unfortunately, there are too many stores, and many have lost their luster.
Some retailers have lost touch with the physical store itself. Places that are fun and interesting to shop
have customers; neglected stores that are dull and dirty don’t.”
According to Underhill, retailers can still operate 1,000+ store chains, but the trend has changed. They
can no longer operate them with a monolithic approach. Instead, they have to take advantage of the
opportunity of having locations in the communities where their customers work and live, and make sure
that their entire offering (store format, products, promotions, etc.) is relevant to the customers they are
serving. “Fun and exciting” can often be achieved simply by knowing your customers and giving them
what they want and expect such as a warm smile, helpful service, and a little surprise and delight
thrown in every now and again.
Additionally, trends are changing in measuring success. Key metrics to measure customer traffic and
purchases such as sales per square foot, same-store sales, and four-wall profit, are no longer the only
measurements. Newer metrics such as Units Per Transaction, (UPT) which is a sales metric to measure
the average number of items the customers are purchasing in any given transaction. The higher the UPT,
the more items customers are purchasing for every visit. Or the use of Average Order Value, (AOV)
which is an ecommerce metric that measures the average total of every order placed with a merchant
over a defined period are just some of the new metrics for retailers to understand and evolve to
incorporate cross-channel behaviors.
However, experts share that the key to all of these trends is how successful retailers will be, specifically
general merchandisers, in understanding the shopping patterns of their customer base and how to finely
tune it to enhance revenues.
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SOURCES
 Dept. of Labor, Bureau of Labor Statistics
 Dept. of Commerce, Census Bureau
 City of Federal Way
 ESRI
 Federal Reserve Bank of St. Louis
 North American Industry Classification System
 Washington State Department of Revenue
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General Merchandise Stores
Businesses in this category sell new general merchandise from fixed point-of-sale locations. These
establishments retail a general line of new merchandise, such as apparel, automotive parts, dry goods,
hardware, groceries, housewares, or home furnishings, and other lines in limited amounts, with none of
those lines predominating. Downtown Federal Way currently has nine businesses in this category that
total estimated 550,000 square feet and includes department stores and big box stores such as
Walmart, Target, and Macy’s.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Target
2201 S Commons
Located: The Commons Mall
Retail chain offering home
goods, clothing, electronics &
more, plus exclusive designer
collections. Some grocery
products available as well.
Square Footage: 123,735
Year Built: 2004

4. Daiso
1706 S Commons
Located: The Commons Mall
Colorful discount store
features unique Japanese
housewares, imported
snacks, paper goods & gifts.
Square Footage: 8,945
Year Built: 1975 (Eff. Year:
1985)

7. HomeGoods
1718 S 320th St
Located: SeaTac Village
Home-decor chain stocking a
variety of furnishings,
bedding, kitchenware,
holiday goods & more.
Square Footage: 22,774
Year Built: 1976 (Eff. Year:
1990)

2. Kohl’s
2101 S Commons
Located: The Commons Mall
Chain department store
offering a wide selection of
brand-name clothing,
accessories & homewares.
Square Footage: 59,791
Year Built: 1975 (Eff. Year:
1985)

5. Michaels
32061 Pacific Hwy S
Located: Celebration Center
Chain retailer carrying art &
hobby supplies plus home
décor.
Square Footage: 20,310
Year Built: 1963 (Eff. Year:
1990)

8. Home&Home
31515 Pete von Reichbauer
Way S
Located: H-Plaza
Korean-focused one stop
family house ware and home
décor store that opened up
in Federal Way in 2017.
Square Footage: 36,270
Year Built: 1990 (Eff. Year:
2000)

3. Macy’s
1901 S Commons
Located: The Commons Mall
Department store chain
providing brand-name
clothing, accessories, home
furnishings & housewares.
Square Footage: 141,259
Year Built: 1977 (Eff. Year:
1985)

6. Tuesday Morning
1718 S 320th St
Located: SeaTac Village
Chain retailer with a
discounted selection of
brand-name home
furnishings, small appliances
& gifts.
Square Footage: 10,060
Year Built: 1976 (Eff. Year:
1990)

9. Walmart
1900 S 314th St
Located on the intersection
of PVR Way and 314th. This is
the smaller of the two
Walmarts in Federal Way.
Square Footage: 122,549
Year Built: 1999
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HEALTH & PERSONAL CARE STORES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies businesses engaged in retailing
health and personal care merchandise of a single industry group, Health and Personal Care Stores:
NAICS 4461
For the purpose of this analysis, the three digit code 446 was used to capture the broad array of
businesses for this review.
BACKGROUND
According to reports from both the Federal Reserve Bank of St. Louis and the Census Bureau Annual
Retail Trade Survey, sales from health and personal care stores amounted to $333 billion in 2017 and
$345 billion in 2018. Current employment statistics from the Bureau of Labor Statistics, identify that
there are over 1 million people employed in an estimated 30,000 health and personal care stores.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through
recovery from the “Great Recession,” have been increasing since 2010 when the subsector returned to
pre-recession levels at $21.6 million. The subsector had seen growth since but experienced a slight
decline in 2014 and again in 2018. It does not appear this sector was impacted by the recession.
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MARKET
Downtown Federal Way has 19 health and personal care stores. Of those establishments, eight are
beauty supply stores, six are pharmacies and drug stores, four are optical stores, and one is a health
supplement store.
Of specific interest, there are 13 national retailers in this category. CVS Pharmacy, Safeway Pharmacy,
and Rite Aid make up the pharmacies in this sector; while the beauty store selection includes
SalonCentric, CosmoProf, Ulta Beauty, Sally Beauty, Bath & Body Works, and SAEM. There are also
several optometry establishments including Walmart Vision Center, LensCrafters, and America’s Best
Contacts & Eyeglasses. There is also one health supplements store, GNC, which sells health- & sportsrelated vitamins and supplements.
Additionally there are six local retailers in the category of health and personal care stores. They include
a wig shop, a perfume store, three pharmacies, and an optometry establishment. For example, Vision
Express is the leading provider of optometry services and vision care products in South King County.
They have been offering a wide range of optical services since 1984. Another unique selection is
Parfumerie, which specializes in classic European and hard-to-find fragrances in The Commons Mall. In
addition, Master Hair Care Wig Shop also provides styling consultation for men, women, and children.
TRENDS
Experts identify that the beauty industry is thriving like never before, which likely helped Health &
Personal Care Stores during the recession.
Beauty Supply Stores
According to Richard Kestenbaum, investment banker and retail analyst, there are three major trends
impacting beauty supply stores.
1. Consumers, mostly women, are on a journey of exploration. They are enjoying new products
and finding new brands. This is part of a larger generational shift of younger consumers rejecting
the large brands their parents preferred and seeking out locally-made, artisanal, natural
products in all consumer categories. The need to be “Instagrammable” at all times also helps.
2. Young, independent brands are supporting a surge in creativity. It seems like every day there is a
new brand with a new idea about how to become or remain beautiful. Entrepreneurship is
boiling over in the beauty industry.
3. Acquisitions by the major beauty companies of ever-smaller companies at very high values are
drawing in more founders and driving more creativity every day. The acquisitions are taking
place because the big beauty brands are threatened by the young, independent brands that
consumers want now.
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Drug Stores
There appears to be a variety of trends impacting drug stores. These include understanding the
different needs of consumers to customer service, specifically incorporation of technologies. According
to Brian Owens, vice president of retail insights at the Kantar Group, there are a variety of trends.


There exists a growing divide between low and high income consumers and products.



Transitioning from sick care to self-care and product selection as the consumer focuses on
prevention and overall wellness.



Drug stores will continue to create partnerships with medical insurance providers to provide
satellite services at their stores.



Millennial women are waiting to have children later in life. They will have money to spend but
are looking for convenient shopping solutions



Centennials, specifically ages 1-19, will be evaluating products based on purpose.



Digital technologies such as voice-based ordering and auto replenishment will continue to be
the norm along with increased “shop and scan check-out” at stores.

Meanwhile, the pharmaceutical company, McKesson, identifies that as the population ages, specifically
baby boomers, services are increasing. In 2017, more than 27 million people were enrolled in Medicare
part D plans. People 50 to 64 filled an average of 27.6 prescriptions per person in 2017; double that of
ages 26-49. Marketing to seniors is a significant opportunity.
And finally, specialty medications will dominate drug spending.

SOURCES
 US Dept. of Labor, Bureau of Labor Statistics
 US Dept of Commerce, Census Bureau Annual Retail Trade Survey
 Federal Reserve Economic Data, Federal Reserve Bank, St. Louis
 City of Federal Way
 ESRI
 North American Industry Classification System
 Kantar Group
 Washington State Department of Revenue
 Forbes
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Health and Personal Care Stores
Businesses in this category sell health and personal care merchandise from fixed point-of-sale locations.
Establishments in this subsector are characterized principally by the products they retail. Some health
and personal care stores may have specialized staff trained in dealing with products. Downtown Federal
Way has a total of 19 health and personal care stores that are either completely dedicated to or have a
portion of their operations in this category. These establishments are made up of eight beauty supply
stores, six pharmacies and drug stores, four optical goods stores, and one health supplement store.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. SalonCentric
31875 Gateway Center Blvd S
Located: Gateway Center
Wholesaler and distributer of
salon and beauty supply
products.
Year Built: 1988 (Eff. Year: 2000)
2. Master Hair Care Wig Shop
2016-G S 320th St
Located: Center Plaza
Large wig retailer plus styling
consultation for men, women,
and children.
Year Built: 1979 (Eff. Year: 1990)
3. CVS Pharmacy
2201 S Commons
Located inside Target in The
Commons Mall
CVS Pharmacy inside Target
open seven days a week.
Year Built: 2004
4. Bath & Body Works
1914 S Commons
Located: The Commons Mall
Chain store with house brand
bath & body products in a range
of scents, plus candles & home
fragrances.
Year Built: 1975 (Eff. Year: 1985)

5. GNC
1823 S Commons
Located: The Commons Mall
Retail chain selling health- &
sports-related vitamins,
supplements & herbs, plus
drinks & snacks.
Year Built: 1975 (Eff. Year: 1985)
6. Parfumerie
1832 S Commons
Located: The Commons Mall
Specializing in classic European
and hard to find fragrances
along with today's hottest
scents including all celebrity
fragrances.
Year Built: 1975 (Eff. Year: 1985)
7. Rite Aid

32015 Pacific Hwy S
Located: Celebration Center
Chain drug store offering
personal care items,
pharmaceuticals, and other
small goods.
Year Built: 1963 (Eff. Year 1990)
8. CosmoProf
th
1320 S 324 St #A6
Located: Celebration Center
CosmoProf is the leading
distributor of salon products to
Licensed Professionals in the
beauty industry.
Year Built: 1979 (Eff. Year: 1990)

9. Safeway Pharmacy
1207 S 320th St
Located: inside Safeway
Full service pharmacy inside
Safeway grocery store that
offers blood pressure, diabetes
consultation and other health
services.
Year Built: 1977 (Eff. Year: 1985)
10. Vision Express
1045 S 320th St
The leading provider of
optometry services and vision
care products in South King
County. Offering a wide range
of optical services since 1984.
Year Built: 1980 (Eff. Year: 1989)
11. Onuri Pharmacy
th
1014-G S 320 St
Independently owned Korean
pharmacy.
Year Built: 1969 (Eff. Year: 1995)
12. Highland Pharmacy
31840 Pacific Hwy S #A2
Located: Federal Way Plaza
Independently owned Korean
pharmacy.
Year Built: 1985 (Eff Year: 1995)
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13. Sally Beauty
1706-I S 320th St
Located: SeaTac Village
Cosmetics chain offering brandname beauty products &
supplies, including salon
equipment.
Year Built: 1978 (Eff. Year: 1990)

18. Angel Pharmacy
31217 Pacific Hwy S #A-101
Located: Pavilions Centre
Pharmacy inside H Mart.
Year Built: 1995
19. Walmart Vision Center and
Pharmacy

1900 S 314th St
14. Ulta Beauty
1800 S 320th St
Located: SeaTac Village
Chain with a diverse selection of
cosmetics & other beauty
products, plus on-site salon
services.
Year Built: 2015

Located: inside Walmart
Full service pharmacy and vision
clinic that offers eye exams,
affordable prescription glasses
& contact lenses.
Year Built: 1999

15. America’s Best Contacts &
Eyeglasses
1810 S 320th St Ste A
Located: SeaTac Village
Happy to welcome walk-ins or
appointments for eye exams.
Carries a large range of
eyeglasses, sunglasses, and
contact lenses at low prices.
Year Built: 1976 (Eff. Year: 1990)
16. LensCrafters
31625 Pacific Hwy S #E1
Located: Pavilions Centre II
Optical chain selling
prescription eyewear, contact
lenses & sunglasses. Offers onsite exams with optometrists.
Year Built: 2003
17. The SAEM
31515 Pete von Reichbauer
Way S
Located: H- Plaza
Cosmetics company that uses
Korea's advanced technology to
share the global eco mind with
better products for better
experience.
Year Built: 1990 (Eff. Year: 2000)
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MISCELLANEOUS RETAILING: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments engaged in
Miscellaneous Retailing include stores with unique characteristics like florists, pet and pet supply stores,
office supplies, stationary stores, used merchandise stores, as well as other store retailers. For the
purpose of this report, NAICS Code 453 was used for this review.
BACKGOUND
According to Annual Retail Trade Survey from the US Census Bureau, Miscellaneous Store Retailers saw
sales of $125.5 billion in 2017. The Federal Reserve Bank of St. Louis identifies that there are over
10,600 retailers in the U.S. Additionally, current employment statistics show Miscellaneous Retail Stores
employed over 839,000 according to the Bureau of Labor Statistics.
Nationally, the sector recovered from pre-recession revenue levels in 2014/15. However growth has
been increasing since 2012 in the sector. Office Supplies and stationary stores category have seen the
greatest decline within this subsector. Gift Stores continue stable same revenues year-over-year, and
florists have also recovered from pre-recession levels.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through
recovery from the “Great Recession,” shows a strange pattern. First, as identified above, the subsector
has not followed national growth patterns. Second, the subsector has not recovered to pre-recession
levels. Although there was a recent spike in growth that occurred in 2018, sales have yet to return.
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MARKET
Downtown Federal Way has 11 miscellaneous retail establishments. Six of these stores are locally
owned, and five are national retailers. The local retailers are comprised of one picture frame shop, one
pet store, one florist, one glass store; one used clothing store, and two tobacco stores. The national
retailers are comprised of two pet stores, one party supply store, and one gift shop.
The majority of products supplied by this industry are discretionary items. A rise in household disposable
income increases the propensity of consumers to purchase these goods, leading to growth in demand.
However, recent numbers from the 2017 American Community Survey for Federal Way illustrate
increases in Per Capita Income; and while forecasters are expecting increase in 2018, the marketplace
has yet to provide insight on potential opportunity for the industry.
Florists
According to the Society of American Florists, retail sales figures show nationally that $35.2 billion in
revenues occurred in 2017. However, nationally, it took nearly 7 years for revenues to recover from
pre-recession levels. Nationally, there were over 13,188 florist shops. Washington State is the second
largest flower growing state in the nation behind California. Major companies in this category include
FTD related companies, 1-800-Flowers, Teleflora, and From You Flowers.
Pet Stores
According to the American Pet Product Association's National Pet Owners Survey, households are
adopting more cats and dogs, thus creating greater demand for pet-related goods, such as foods,
medicines, accessories, and services increases. Nationally, the Association identifies that over $72 billion
was spent in 2018. Additionally, the Association identifies that an average dog or cat owner spends
between $200.00 and $300.00 annually on food for their pet. The number of pets is expected to
increase in 2019, representing a potential growth opportunity for the industry forecasting retail sales of
over $75 million.
TRENDS
According to Zack’s Equity Research, there are three major national trends impacting Miscellaneous
Retailing.
First, the industry's growth prospects are tied with the purchasing power of consumers. A favorable job
market and rising wages have made consumers more confident in terms of spending. Moreover,
continued restructuring and expansion initiatives, including store openings and enhancement of
distribution centers should improve the performance of industry constituents.
Second, most companies in this sector are working on providing a deep assortment of products,
enhancing in-store and online experience, and adopting a favorable pricing strategy in an effort to boost
sales and achieve economies of scale. Initiatives like building Omni-channel operations, coming up with
reward programs, developing innovative products and services, and looking for buyouts are some of the
future elements the sector will embrace.
Thirdly, the brick-and-mortar retail business, which is the model for most of the companies in
Miscellaneous Retailing have turned highly competitive since online retailers impacted the marketplace.
With the evolving shopping patterns, a significant number of retailers have been making significant
investments to bolster their Omni-channel operations. To that end, they are making constant digital
innovations alongside undertaking store remodeling and refurbishments.
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Flowers
According to the Society of American Florists, 73 percent of Americans have a high appreciation of
flowers. By generation, 76 percent of Gen Y have a high appreciation. Generation X has a 73 percent
high appreciation and 72 percent of baby boomers have a high appreciation.
Pet Stores
The pet industry has been experiencing explosive growth. According to the American Pet Products
Association, almost 85 million households have a pet; and over the last 30 years, pet ownership has
gone from 56 percent to 68 percent of all households. Some of the changes in pet ownership are due to
technology and the advent of online purchasing. But most of the growth is because of changes in
culture. Millennial and Generation Z consumers have embraced the pet-owning and pet-loving lifestyles
to a far greater degree than their elders. While baby boomers account for 32 percent of pet ownership,
households headed by younger generation account for 62 percent of pet ownership.

“Almost 85 million households have a pet, and over the last 30 years, pet
ownership has gone from 56 percent to 68 percent of all households.”
American Pet Products Association

SOURCES
 US Dept. of Commerce, Census Bureau, 2017 American Community Survey
 US Dept. of Commerce, Census Bureau, Annual Retail Trade Survey, 2017
 US Dept. of Commerce, Bureau of Economic Analysis, Personal Consumption Expenditures
 US Dept. of Labor, Bureau of Labor Statistics
 Federal Reserve Economic Data, Federal Reserve, St Louis
 American Independent Business Alliance
 American Pet Products Association
 Society of American Florists
 City of Federal Way
 ESRI
 North American Industry Classification System
 Washington State Department of Revenue
 Zack’s Equity Research
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Miscellaneous Retailers
Establishments in this category include stores with unique characteristics like florists, used merchandise
stores, pet, pet supply stores, as well as other store retailers. Downtown Federal Way offers a wide
variety of miscellaneous retailers by way of pet supply stores, tobacco product retailers, and gift shops.
Additionally, Downtown Federal Way is served by one local florist, but limited florist services are offered
at Walmart, Safeway, and Trader Joe’s.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Fabio’s Frame Shop
31843 Gateway Center Blvd S
Located: Gateway Center
Locally owned frame shop
specializing in custom picture
frames.
Square Footage: ~1,750
Facility Built: 1988

4. VaporFlavors
2016 S 320th St Suite J
Located: Center Plaza
Square Footage: ~2,000
Facility Built: 1979
Retailer specializing in
vaporizers, vaporizer juice
and other tobacco products.

8. Petco
31419 Pacific Hwy S
Located: Pavilions Centre
Chain with pet food &
supplies, such as toys, beds
& apparel
Square Footage: 14,993
Year Built: 1995

2. Vapor Cloud
32040 23rd Avenue South
Located: Towne Square
Vaporizer retail store with
collection of vape
accessories, vaporizers and
nicotine products.
Square Footage: ~2,500
Facility Built: 1985

5. Flowers by Chi
1748 S 312th St
All-occasion florist offering
classic & contemporary
arrangements, novelty vases
& gift baskets.
Square Footage: 1,266
Facility Built: 1943

9. PetSmart
31705 Pacific Hwy S
Located: Pavilions Centre II
Chain featuring a range of
pets, supplies & food (most
offer grooming, boarding &
other services).
Square Footage: 19,107
Year Built: 2003

3. Mary Jane’s House of
Glass
32044 23rd Avenue South
Located: Towne Square
Large collection of high
quality glass pieces and
smoking accessories.
Square Footage: ~2,000

6. Hallmark
31309 Pacific Hwy S
Located: Pavilions Centre
Retail chain specializing in
greeting cards, gift wrap,
ornaments & gifts for all
occasions.
Square Footage: 7,815
Year Built: 1995
7. Party City
31417 Pacific Hwy S
Located: Pavilions Centre
Retail chain stocking a wide
range of themed party
supplie.
Square Footage: 14,997
Year Built: 1995

10. Mud Bay
1706 S 320th St
Located: SeaTac Village
Shopping Center
Local pet merchandise
retailer offering various
foods, accessories and pet
health care products.
Square Footage: ~2,000
Facility Built: 1976
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11. Heaven Sent
1200 S 324th St # 5
Established secondhand shop
buying & selling kids' clothing &
toys plus baby & nursery
accessories.
Square Footage: ~3,000
Year Built: 1989

66

SPORTING GOODS, HOBBY, MUSICAL INSTRUMENT, AND BOOK STORES
Downtown Federal Way

INTRODUCTION
The North American Industry Classification System (NAICS) identifies industries in the Sporting Goods,
Hobby, Book, and Music Sores sector engaged in retailing and providing expertise on the use of sporting
equipment or other specific leisure activities, such as needlework and musical instruments under the
NAICS Code 451. Book stores are also included in this sector.
The sporting goods, hobby, book, and music stores subsector consists of these industry groups:
 Sporting Goods, Hobby, and Musical Instrument Stores: NAICS 4511
 Book, Periodical, and Music Stores: NAICS 4512
For the purpose of this report, NAICS Code 451 was used for this review.

BACKGROUND
According to the Bureau of Labor Statistics, over 557,000 are employed in this subsector. Additionally
the Census Bureau’s Annual Retail Trade Survey, identified that nationally sales for this subsector
peaked in 2016 at $86.5 billion and subsequently fell to $84 billion in 2017. The largest industry group in
this sector is sporting goods. It too peaked in 2016 at $47 billion and reported $45 billion in 2017.
The Annual Retail Trade Survey reports that in 2017, sales in the hobby, toy, and games stores subsector
were $17 billion and that book stores and news dealers were at $11 billion.
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Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” for this subsector responded simultaneously to the recession.
The subsector did not return to pre-recession levels until 2014. Since then a high point for sales occurred
in 2016 at $45.9 million, this corresponds with the opening of Dick’s Sporting Goods. However, 2017 and
2018 have seen declines. See chart on previous page.
MARKET
Downtown Federal Way has 11 sporting goods, hobby, musical instrument, and book store related
establishments. Of those establishments three are sporting goods stores; three are sewing, needlework,
and piece goods stores; three are hobby, toy, and game stores; one is a musical instrument and supplies
store; and one is a book store.
TRENDS
Music Stores
Consumer income and changes in musical tastes drive demand for musical instruments. The profitability
of individual companies depends on effective merchandising. Large companies have economies of scale
in purchasing and marketing. Small companies can compete effectively by specializing in personalized
service or high-end instruments. The US industry is concentrated: the 20 largest companies account for
about half of industry revenue.
“The US musical instrument stores industry includes about 3,700 establishments (single-location
companies and units of multi-location companies) with combined annual revenue of about $4.5
billion.”
First Research
Sporting Goods
According to the research consulting firm Statista, more than 100 million Americans buy sporting goods
each year. There appears to be a healthy demand within the industry. And as more Americans begin
paying more attention to their own health, the market is forecasted to grow.
“The North American sporting goods market is estimated to reach
$ 35 billion by the end of 2023, and it is anticipated to reach a market share
of 40 percent of the global market by the end of the forecasted period.”
Research Nestor
Yet, even as more American children and adults play sports and buy fashion-focused athletic apparel,
traditional sellers of workout gear, bats, and other sports equipment struggle with declining sales. In
addition, consumers can buy athletic apparel online, so sporting goods retailers must strategize to retain
customers and draw them in by providing customers with a unique shopping experience.
Consumer retail purchases of sporting goods equipment, athletic footwear, and athletic apparel
increased to $69.9 billion for the categories tracked by the National Sporting Goods Association (NSGA)
in 2018, an increase of 1 percent over 2017.
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“[2018] was a stable year. For the second straight year, the industry
experienced one percent growth. While it was not as high as we
would like it, it has not decreased overall, either.”
Julie Pitts, Director of Research and Business Development, NGSA

Sales increased by one percent for athletic footwear, while athletic clothing increased by one percent
and equipment remained flat in 2017. The footwear category experienced largest dollar gains in the
walking shoes segment. The gym/fashion sneaker segment was second followed by basketball and
aerobic shoes. For equipment, a decrease in hunting and firearms was offset by slight increases in a host
of other categories including golf, camping, bicycle equipment, and fishing tackle. The top dollar
generator in the apparel category was golf, followed by swimming, which saw a slight decrease from
2017. Fitness categories increased across the board, led by yoga at three percent vs. 2017. Hiking was up
four percent and was a top performer for the second year in a row.
Book Stores
Retail sales at U.S. bookstores were estimated at $11.5 billion in 2017 but have been declining since
their high of over $18 billion in 2006. According to the Bureau of Labor Statistics, nearly 78,000 people
are employed in this sector which has seen corresponding reductions in concert with the reduction in
sales.
Book stores need to adapt through special curation by trimming their inventories, enhancing
convenience in order to reduce friction while shopping, personalizing or customizing the consumer
experience while in a mass-produced world, and focusing on consumers’ changing demands.
However, not everything is doom and gloom. Despite the relentless growth of e-commerce, mounting
store closings, and ominous media predictions of a brick-and-mortar retail apocalypse, there are still
opportunities for growth by indie bookstores.
For example, sales at independent stores are rising. Physical retail is not dead. Books are a mature
market.
“Independent bookstores—indeed, all retailers—need to focus on being
highly local businesses to compete”
Kristen McLean, Executive Director of Business Development of NPD BookScan
Additionally, larger retailers have initiated new programs to push book merchandising such as a large
book section complete with face-out book display. They also offer a wall of giant HD video screens
offering a stream of constantly-updated original book content, author interviews, and more; perpetually
hyping book news and offering title recommendations. Amazon has opened a wave of new physical
bookstores which features shelf-talkers on every book to give suggestions and recommendations while
customers shop.
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SOURCES
 American Booksellers Association
 US Dept. of Labor, Bureau of Labor Statistics
 US Dept. of Commerce, Census Bureau, Annual Retail Trade Survey
 City of Federal Way
 ESRI
 First Research
 National Sporting Goods Association
 North American Industry Classification System
 NPD BookScan
 Research Nester
 Statista
 Washington State Department of Revenue
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Sporting Goods, Hobby, Musical Instrument, and Book Stores
Businesses in this category are engaged in retailing and providing expertise on the use of sporting
equipment or other specific leisure activities, such as needlework and musical instruments. Book stores
are also included in this subsector. Downtown Federal Way has 11 stores in this category, totaling to
over 150,000 square feet of retail space. Stores in this category often sell sporting goods, collectibles,
books, musical instruments and supplies, toys, games, and sewing supplies.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Music & Arts
32042 23rd Ave S
Located: Towne Square
Retail chain selling musical
instruments, audio gear &
accessories, with rental &
repair services.
Square Footage: 1,000
Year Built: 1985 (Eff. Year:
1995)
2. West Coast Sports Cards
Inc.
2008 S 314th St.
Located: Hillside Plaza
Shopping Center
Sports & gaming cards dealer
also stocks card display
products, autographed
memorabilia & more.
Square Footage: ~1,750
Facility Built: 1988
3. Action City Comics & Toys
2016-M S 320th St
Located: Center Plaza
Retail store offering weekly
new comic releases, back
issues, trade paper backs,
action figures, statues,
supplies & more.
Square Footage: 1,000
Year Built: 1979 (Eff. Year:
1990)

4. Big 5 Sporting Goods
1916 S 320th St
Located: SeaTac Village
Chain retailer providing a full
range of sporting & outdoor
equipment, shoes & apparel.
Square Footage: 12,473
Year Built: 1976 (Eff. Year:
1990)
5. Champs Sports
1920 S Commons
Located: The Commons Mall
Chain featuring a wide range
of brand-name athletic
footwear, clothing, hats &
more.
Square Footage: 4,623
Year Built: 1975 (Eff. Year:
1985)
6. GameStop
1933 S Commons
Located: The Commons Mall
Chain retailer offering new &
used video games, plus
consoles, controllers &
related gear.
Square Footage: 1,500
Year Built: 1975 (Eff. Year:
1985)

7. DICK’S Sporting Goods
1819 S Commons
Located: The Commons Mall
Sporting goods chain with
equipment, apparel &
footwear for athletics,
outdoor recreation & fitness.
Square Footage: 45,000
Year Built: 1975 (Eff. Year:
1985)
8. Michaels
32061 Pacific Hwy S
Located: Celebration Center
Chain retailer carrying art &
hobby supplies plus home
décor.
Square Footage: 20,310
Year Built: 1963 (Eff. Year:
1990)
9. Quality Sewing & Vacuum
31653-B Pacific Hwy S
Located: Pavilions Centre II
Retail shop specializing in
sewing machines, vacuum
products and cleaning
supplies.
Square Footage: 2,000
Facility Built: 2003
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10. JOANN Fabrics and
Crafts
31523 Pacific Hwy S
Located: Pavilions Centre
Chain providing a wide range
of fabrics, plus sewing & arts
& crafts supplies.
Square Footage: 43,506
Year Built: 1995
11. Barnes & Noble
31325 Pacific Hwy S
Located: Pavilions Centre
Bookseller chain stocking
housebrand eReader, plus a
broad selection of titles for
adults & kids.
Square Footage: 24,987
Year Built: 1995
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MOTOR VEHICLES & PARTS DEALERS,
GASOLINE STATIONS AND AUTOMOTIVE SERVICES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments engaged in
restoring machinery, equipment, and other products to working order as NAICS 811. This NAICS
identifies establishments that retail automotive fuels (e.g., gasoline, diesel fuel,) automotive oils, or
retail of these products in combination with convenience store items under NAICS 447.
Yet there are other NAICS codes included to comprehend the full size and scale of the sector. These
include NAICS 811192, which is Car Washes and is identified by NAICS as establishments that are
primarily engaged in cleaning, washing, and/or waxing automotive vehicles. There is also NAICS 441,
which is Motor Vehicles and Parts Dealers.
For the purpose of this analysis, the three digit NAICS codes 441, 447, and 811 were used to capture the
broad array of establishments.
BACKGROUND
According to the Census Bureau’s Service Annual Survey, the Repair and Maintenance industry had an
estimated total revenue of $175 billion in 2017.
The Service Annual Survey also reports that the gasoline stations subsector had estimated sales of $452
billion in 2017, which is an increase of sales from the $418 billion reported for 2016.
The Bureau of Labor Statistics latest estimates show that there were 913,000 people employed in the
Car Wash Industry Group in 2016. Gasoline stations employed 946,000 people in 2018 with a majority of
those jobs being cashiers.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” has followed the trend of the Great Recession, with a decline
beginning in 2008 through 2009. However, this subsector recovered quickly as taxable retail sales have
seen a steady increase since 2010 with a high point of $89.6 million in 2017. In 2018, the annual taxable
retail sales dropped by $2.8 million to $86.8 million. See chart on following page.
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Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” has been increasing slightly since 2008. It appears the subsector
was not impacted by the recession. However, throughout 2007 to 2012 during the recession there was
hardly any growth. In 2007 and 2008, taxable retail sales were $14.7 million. This increased to $15.2
million in 2009 and remained the same in 2010. By 2011, taxable retail sales had increased to $15.4
million and remained the same in 2012. Starting in 2013, there was a major growth in taxable retail sales
for gasoline stores when it increased $800k to $16.2 million. In 2018, the annual total was $19.1 million.
See chart below.

75

MARKET
Downtown Federal Way offers a variety of automotive services. Currently, there are four gas stations,
two car washes, one auto detailing service, one auto maintenance center, one motor parts store and
one auto electronics store.
Recent Gas Station Closure
The ARCO gas station on S 320th St closed in 2019. The site is being impacted by the future light rail
development.
The Shell gas station on Pacific Hwy S closed 2016-2017. The site has not been redeveloped.
Recent Automotive Maintenance Closure
Due to the closure of the Sears store in 2018, their automotive maintenance facility was closed as well.

TRENDS
There are several trends that impact the sector nationally, statewide, and locally.
First, when gasoline prices are high, consumers tend to use their vehicles less often to save on
transportation costs. A decrease in vehicle use generally results in dampened demand for industry
services, as vehicles need fewer repairs. Moreover, consumers with access to public transportation
typically avoid using their vehicles when gasoline is relatively expensive. (The world price of crude oil is
expected to rise in 2019, representing a potential threat to the industry).
The average length of vehicle ownership for both new and used vehicles has increased by 60 percent in
the last ten years according to the market research company, Spectrio. People who own older cars are
more likely to seek out professionals for services such as changing the oil, air filters, spark plugs, and
more.
A trend affecting gas stations at all levels is their connection to convenience stores. The National
Association of Convenience Stores indicates that convenience stores sell nearly 80 percent of the
gasoline purchased in the U.S., and that gasoline is currently the fuel of choice for nearly 40 million U.S.
drivers who fill up every day. All gas stations in Downtown Federal Way are attached to a convenience
store or even a grocery store such as Safeway.
Car washes are phasing out their free vacuum services. According to Tommy Car Wash Systems, a car
wash developer, free vacuum services are likely to be phased out of car washes in 2019 and beyond. The
reason is that operators are tired of expending significant resources on high-maintenance, high-cost
services without a clear return on investment.
SOURCES
 US Dept. of Labor, Bureau of Labor
Statistics
 US Dept. of Commerce, Census Bureau
 Washington State Department of
Revenue
 City of Federal Way
 ESRI







Interactive Advertising Bureau
North American Industry Classification
System
National Association of Convenience
Stores
Spectrio
Tommy Car Wash Systems
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Motor Vehicles & Parts Dealers, Gasoline Stations and Automotive Services
Establishments in the Repair and Maintenance subsector restore machinery, equipment, and other
products to working order. These establishments also typically provide general or routine maintenance
(i.e., servicing) on such products to ensure they work efficiently and to prevent breakdown and
unnecessary repairs. Downtown Federal Way offers a variety of automotive services. Currently, there
are four gas stations, two car washes, one auto detailing service, one auto maintenance center, one
motor parts store, and one auto electronics store.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. ProWash Car Wash
2535 S 320th St.
Located: Union 76
Automated car wash offering various
automobile cleaning services.
Year Built: 1995
2. Union 76
33800 1st Way S
National gas station chain established in
California.
Year Built: 1982

6. Car Toys
31610 Pacific Hwy S
Retail chain specializing in mobile phones &
auto electronics, from speakers & alarms to GPS
tools.
Square Footage: 10,000
Year Built: 1980 (Eff. Year: 1995)
7. Elephant Car Wash
31458 Pacific Hwy S.
Full service car wash facility established in
Seattle in 1951, with multiple locations serving
the Puget Sound Region.
Year Built: 1970

3. O'Reilly Auto Parts
32411 Pacific Hwy S
Located: Adjacent to downtown
Variety of auto parts, supplies, and accessories
for cars, trucks, and SUVs, as well as boats,
trailers, ATVs, and lawn and garden equipment.
Square Footage: 10,000
Year Built: 1972 (Eff. Year: 1990)

8. Protouch Auto Interiors
31414 Pacific Hwy S.
Auto restoration company specializing in
interior/exterior detailing and custom
upholstery.
Year Built: 1977

4. Safeway Fuel Station
1207 S 320th St
Gas station.
Year Built: 2011

9. Walmart Auto Care Center
1900 S 314th St.
Auto maintenance center offering tire, battery,
oil, and fuel system services.
Year Built: 1999

5. ARCO
31855 Pacific Hwy S
Gas station and convenience store.
Year Built: 1987

10. Chevron
31204 Pacific Hwy S
Gas station and convenience store.
Year Built: 1988
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BANKING & FINANCIAL SERVICES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments primarily engaged
in accepting deposits (or share deposits) and in lending funds from these deposits. Within this group,
industries are defined on the basis of differences in the types of deposit liabilities assumed and in the
nature of the credit extended under NAICS code 5221.
For the purpose of this analysis, the four digit NAICS code 5221 was used to capture the broad array of
establishments.
BACKGROUND
According to the American Bankers Association (ABA), in 2018, the U.S. banking system had $17.4 trillion
in assets. Nationally, the number of commercial banks and savings institutions was 5,406, and the
industry employed two million workers in 2018.
Also, according to the Federal Deposit Insurance Corporation, which ranks the largest institutions by
fiduciary assets, five out of the top 25 largest institutions in the nation are present in downtown. Also
downtown has 15 banking and financial institutions. The banking and financial institutions located
downtown represents 50 percent of the total banking and financial institutions in Federal Way.
MARKET
In downtown there are 15 entities engaged in banking and financial services. Of those establishments,
nine are banks, five are credit unions, and one is a short-term personal loan agency. Of the nine banks,
five are nationwide while four are regionally based. Downtown comprises 50 percent of the total
physical banks, savings and loans, and credit unions in Federal Way.
TRENDS
There are several trends that may impact the sector nationally, statewide, and locally
According to analysts and experts on banking, research identified the following trends:


Retail banks are beginning to optimize multichannel journeys for customers, providing both a
physical and digital presence hence the term ‘phygital.’ A recent article by the consulting firm
McKinsey & Company details the factors of an omnichannel presence which include the
following:
o

Big Data Analytics: To increase the customer experience digitally, banks must invest in
big data which will allow them to better map and quantify common customer pathways.
By doing this, banks will be able to create customer pathways that lead to specific
positive Geospatial References: In addition to big data analytics, banks could serve to
benefit from outcomes (such as successful cross-selling) and limit the amount of
negative ones (for example, silent attrition or customer complaints).

o

Geospatial Technologies which will allow them to predict how and where their desired
customer segments will grow.
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o

Customer Service Culture: Retail-bankers should have customer service skills
comparable to small business owners. Serving customers rather than focusing on sales
can increase customer retention.

o

Emotionally Engaging Marketing: Banks must implement marketing stategies that
stimulate postive and stable emotions for prospective customers. USAA, for example,
orients its value proposition around integrity and a strong community focus (for
instance, active-duty military receive reduced fees). Customer retention and trust is
built when customers feel valued.

SOURCES
 U.S. Department of Commerce, Census Bureau
 U.S. Department of Labor, Bureau of Labor Statistics
 Washington State Department of Revenue
 American Bankers Association
 City of Federal Way
 ESRI
 Federal Reserve Payments Study: 2018 Annual Supplement
 Federal Deposit Insurance Corporation
 North American Industry Classification System
 McKinsey & Company
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Banking and Financial Services
Financial services are the economic services provided by the finance industry, which encompasses a
broad range of businesses that manage money, including credit unions, banks, credit-card companies,
insurance companies, accountancy companies, consumer-finance companies, stock brokerages,
investment funds, individual managers, and some government-sponsored enterprises.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation
1. Washington Federal
2206 S 320th St
Located: SeaTac Plaza
This branch will be relocated
due to the future light rail
extension and station
development opening in
2024. To be located in Center
Plaza
2. Sound Credit Union
31908 21st Ave S
Located: SeaTac Plaza
This branch will be relocated
across the street to the
Center Plaza due to the
future light rail extension
and station development
opening in 2024.
3. Umpqua Bank
1900 S 320th St
Located: SeaTac Village
Located on the northwest
corner of S 320th St and Pete
von Reichbauer Wy S, this
branch features a drive-up
and ATM. The parent
company Umpqua Holdings
Corporation headquartered
in Portland, OR with $24
billion in assets as of 2015.
Square Footage: 17,170
Year Built: 2006

3. Chase Bank
32000 Pacific Hwy S
Located: The Commons Mall
This branch features four
ATMs which are open 24
hours and offers many
banking services.
Square Footage: 5,041
Year Built: 1969 (Eff. Year:
1990)

4. Heritage Bank
32303 Pacific Hwy S
Located: Celebration Center
Founded in 1927 and has
grown to a robust network of
branches throughout the
Pacific Northwest.
Square Footage: 9,770
Year Built: 1979 (Eff. Year:
1995)

4. AlaskaUSA Federal Credit
Union
1207 S 320th St
This branch is open every day
of the week and features an
ATM and drop-box.
Year Built: 1977 (Eff. Year:
1985)

5. Bank of America
32011 Pacific Hwy S
Located: Celebration Center
Located on the southwest
corner of Pacific Hwy S and S
320th St, this branch features
a walk-up ATM, a drive-up
ATM, and many banking
services.
Square Footage: 7,591
Year Built: 1972 (Eff. Year:
1990)

5. Ukrainian Federal Credit
Union
1414 S 324th St #B108
Located: Celebration Center
Founded in 1953 and
provides service in Ukrainian
and English languages to its
21,000 members.
Year Built: 1979 (Eff. Year:
1990)

6. Wells Fargo
1424 S 320th St
Located: Pavilions Centre II
This branch has a drive up
ATM, a wheelchair accessible
ATM, and many banking
services.
Square Footage: 4,200
Year Built: 1976 (Eff. Year:
1995)
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7. Bank of Hope
31827-B Pacific Hwy S
Located: Pavilions Centre II
Hope Bancorp, Inc., the
holding company of Bank of
Hope, is the first and only
super regional KoreanAmerican bank in the US,
with $15.3 billion in total
assets as of 12/31/18. Square
Footage: 2,500
Year Built: 2005
10. Moneytree
31625 Pacific Hwy S
Located: Pavilions Centre II
This loan agency offers loans,
check cashing, prepaid cards,
and other services.
Year Built: 2003

14. BECU
31411 Pacific Hwy S
Located: Pavilions Centre
With dozens of locations in
the Seattle, Bellevue, and
Tacoma area, the Boeing
Employees Credit Union has
strong relationship with the
Puget Sound region.
Square Footage: 3,339
Year Built: 1996
15. US Bank
1436 S 312th St
This branch features a drive
thru, ATMs, wealth
management services, and
many more.
Square Footage: 7,749
Year Built: 1960 (Eff. Year:
1985)

11. Qualstar Credit Union
1825 S 316th St
Located: Next to Nara Village
Qualstar has branches in
Kent, Tacoma, Renton,
Seattle, Redmond, and
Everett. Previously Safeway
Seattle Employees’ Federal
Credit Union, but continues
to serve Safeway employees.
Square Footage: 17,170
Year Built: 2006
13. UniBank
31433 Pacific Hwy S
Located: Pavilions Centre
This institution offers
personal and business
banking services.
Square Footage: 2,500
Year Built: 1996

83

EDUCATIONAL SERVICES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments that provide
instruction and training in a wide variety of subjects under NAICS Code 61. This activity is provided by
specialized establishments, such as schools, colleges, universities, and training centers. These
establishments may be privately owned and operated for-profit or not-for-profit, or they may be
publicly owned and operated.
For the purpose of this analysis, the NAICS Code 61 was used to capture the broad array of
establishments.
BACKGROUND
According to the Census Bureau’s 2017 National Service Annual Survey, the Educational Services sector
revenue was estimated at $67 billion in 2017. Additionally, the Survey estimates that the number of
people employed in the Educational Services Industry Sector has been growing at a rate of 1.59 percent,
from 13.8 million people in 2016 to 14 million people in 2017.
The research firm Data USA reports that the top occupations in the sector are: Elementary & Middle
School Teachers, Postsecondary Teachers, Teacher Assistants, Education Administrators, and Secondary
School Teachers. According to the Bureau of Labor Statistics, employees in the Educational Services
Sector make an average of $45,165 annually.
Research on taxable retail sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” saw a slight decline during the recession. In 2016, a sharp growth
occurred continuing into 2017. However, there was a slight drop in 2018 as sales dropped to $2.34
million. See chart below.
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MARKET
Downtown has five establishments that provide educational services. Of those establishments one is a
future university satellite campus for the University of Washington and Highline College; one is a
massage therapy school, one is a cosmetology school, one is a tutoring center, and one is a daycare.
The City of Federal Way has been working to recruit a four-year university satellite campus in the
downtown core to serve the growing higher education needs of Federal Way and South King County.
Currently, only 26 percent of Federal Way residents possess a four-year-degree or higher, just slightly
less than the South King County/South Seattle regional average of 27 percent. However, these
percentages are significantly lower than the state and King County averages at 31 percent.
“The Federal Way Satellite Campus is key to enhancing individual opportunities
for prosperity, economic development, and job creation in South King County.”
City of Federal Way
But Federal Way’s numbers pale in comparison to Seattle. More than 50 percent of Seattle’s population
possesses a four year-degree. This is a point of concern as the low rates of college attainment poses
limited economic opportunity and social mobility for Federal Way residents and their families.
The Washington State Legislature established five satellite campuses in 1989 to increase access to
higher education and promote regional economic development. Since that time, Washington’s need for
higher education has grown dramatically. In South King County, demographic shifts documented in
“Confronting Suburban Poverty” by the Brookings Institute in 2014 show a concentrated lower income
and the need for college classes to help improve employment opportunities for Federal Way and south
King County residents.
The Federal Way Satellite Campus project will provide greater access to college opportunities for South
King County and South Seattle residents. It will also address the demands for educated, skilled workers
ready to compete in a global economy.
Additionally the Federal Way Public School District is an extension of the University of Cambridge
Preparatory system. Federal Way High School offers Cambridge Pathway coursework and offers the
Cambridge Lower Secondary Checkpoint Assessment for some 8th grade students at Sacajawea and
Lakota Middle School. The Cambridge Pathway focuses on an international, pre-university curriculum
and examination system that emphasizes the value of a broad and balanced study program. It aims to
encourage the skills of independent search and investigation, the use of initiative and creativity, and the
application of knowledge and skills.
TRENDS
There are several trends that impact the sector nationally, statewide and locally.
First, the U.S Department of Education reports that the number of children who speak a language other
than English at home has more than doubled in the past three decades. Because of the cognitive and
social advantages of bilingualism, the U.S education system is looking to expand dual language
education especially in early childhood programs. The Bureau of Labor Statistics reports that demand for
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bilingual employees is expected to rise over the next ten years, with 70 percent of employers predicting
Spanish-speaking skills will be highly sought after among job candidates.
In addition to a shift toward multilingualism, there is also a growing shift toward trade schools.
According to the Bureau of Labor Statistics’ Occupational Outlook Handbooks, the true ratio of jobs in
our economy is 1:2:7. For every occupation that requires a master’s degree or more, two professional
jobs require a university degree, and there are over half a dozen jobs requiring a 1-year certificate or 2year degree for very high-skilled personnel.
Another trend impacting Educational Services is that education programs in the science, technology,
engineering, and mathematics (STEM) fields are expected to grow as more and more STEM jobs become
available. According to the Bureau of Labor Statistics, the national average for annual salaries for STEM
jobs is $87,570. The national average for non-STEM occupations is $45,700.
SOURCES
 U.S Department of Education
 U.S. Department of Commerce, Census Bureau
 Bureau of Labor Statistics, U.S. Department of Labor
 City of Federal Way
 Data USA
 ESRI
 North American Industry Classification System
 Washington State Department of Revenue
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Educational Services
Downtown Federal Way has a wide variety of educational services. Additionally, Downtown Federal Way
will soon be home to the HUB, a joint satellite campus of the University of Washington and Highline
College. The institutions listed below represent the educational opportunities offered in Downtown.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. University of Washington/Highline College
Federal Way and Highline College Joint Campus
Located: Hillside Plaza
This 1861 research school in Downtown Seattle
also has campuses in Tacoma and Bothell will
soon be a joint campus with Highline College, a
well-established community college.
2. Gene Juarez Academy
2222 S 314th St
Located: Hillside Plaza
Cosmetology and manicuring program students
receive an innovative education backed by the
knowledge and experience of the nationally
recognized beauty brand located in the Pacific
Northwest, Gene Juarez Salons & Spas.
3. Cortiva Institute
2030 S 314th St
Located: Hillside Plaza
Cortiva Institute is a network of massage
therapy and skin care schools with 27 campuses
in 12 states.
4. C2 Education
1414 S 324th #B106
Located: Celebration Center
Tutoring, test prep & college counseling.
5. Children’s Dream Learning Center
1108 S 322nd Pl
Korean daycare center providing child care and
preschool.
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HAIR, SKIN AND NAILS SERVICES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments that provide
personal and laundry services to individuals, households, and businesses under NAICS 812.
Yet there is another NAICS code included to comprehend the full size and scale of the sector. NAICS
81211 includes establishments primarily engaged in one or more of the following: (1) providing hair care
services; (2) providing nail care services; and (3) providing facials or applying makeup (except permanent
makeup).
For the purpose of this analysis, the three digit code 812 and its subsector 81211 were used to capture
the broad array of establishments.
BACKGROUND
According to a report by Zion Market Research, the international market of spas and beauty salons was
valued at an estimated $128.59 billion in 2017. It is expected to reach $190 billion by 2024, growing at a
Compound Annual Growth Rate of slightly above 5.80 percent over the forecast period.
The Bureau of Labor Statistics’ Occupational Outlook Handbook reports that there are an estimated
673,000 hairdressers, hairstylists, and cosmetologists nationwide; and that their median annual wage
was $24,830 in 2018.
Research on total taxable sales from 2007 through 2018 in Federal Way, specifically before, into and
through the “Great Recession” illustrates no impact from the recession. However, retail sales in Federal
Way for this subsector have experienced several declines: The first occurred in 2012 to 2014, dropping
$900,000 and then again in 2017 to 2018, dropping $700,000. See chart below.
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MARKET
Of the 34 hair, skin, and nails service providers in downtown, ten are nail salons, 21 are barber/hair
salons and three are day spas. There is one salon studio facility in which cosmetologists, nail technicians,
and estheticians can lease a space for their work. While there are almost three dozen businesses
involved in this category, it is one if not the smallest in Taxable Sales at $1.4 million.
TRENDS
There are several trends that impact the sector nationally, statewide, and locally.
First, a recent report by the beauty industry trade magazine Creative Age indicates that nationally, the
current salon makeup is 45 percent full-service, 33 percent nails only, and 22 percent nails and esthetics
(facials, waxing, etc.). The report also indicated that the largest percentage of nail clients is women in
their 40s where they make up 41 percent of total nail clientele. Women in their 30s are a close second
at 38 percent and women in their 20s come in at 21 percent. A majority are professional women who
are trend-conscious and not likely to be conservative in style.

SOURCES
 AdWeek
 U.S. Dept. of Labor, Bureau of Labor
Statistics
 US Dept of Commerce, Census Bureau
 City of Federal Way
 Creative Age
 ESRI








NAILPRO
North American Industry Classification
System
SBDCNet
Washington State Department of
Revenue
Zion Market Research
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Hair, Nail, and Skin Care Services
Establishments in this category are primarily engaged in cutting and styling hair, providing esthetic
services such as manicures and pedicures, or in providing a combination of hair care and esthetic
services. Downtown Federal Way is served by numerous personal care services. Currently there are ten
nails salons, 21 barber/hair salons, and three day spas.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. Lamour Nail Spa & Lashes
31885 Gateway Center Blvd S
Located: Gateway Center
Specialties include full
services nails, spa, and
eyelash extensions.
Established in 2005.
2. Lady Nails
32046 23rd Ave S
Full service nail salon.
3. Jenny CoCo Salon
32048 23rd Ave S
Hair salon with services
including eyelashes,
blowouts, hairstyling,
makeup, perms, updos,
haircuts, coloring, skin care,
waxing, and hair treatment.
4. Lee’s Future Cuts
2210 S 320th St #A2
Located: SeaTac Plaza
Haircuts services for kids,
men, and women.

5. Castle Barbershop
2160 S 314th St
Located: Hillside Plaza
Local barbershop offering
haircuts (incl. straight razor
lineup & eyebrow), beard
cuts, kids haircuts, and fullservice (incl. facial & black
mass).

8. Elegant Nails & Foot
Massage
2012-D S 320th St
Located: Federal Way Plaza
Full service nails salon
specializing in manicures,
pedicures, waxing, custom
nail art designs, and foot
massage.

6. The Beauty Heights Salon
2118 S 314th St
Located: Hillside Plaza
Specializes in threading,
waxing, facials, chemical
peels, and makeup.

9. Royals Elite Barber Salon
2012-F S 320th St
Located: Central Plaza
Hair salon and barbershop
offering services such as
haircuts and hair extensions.

7. E&B Nails Spa
2156 S 314th St
Located: Hillside Plaza
Nail Salon that also offers
waxing. Services include
acrylic, gel, design,
mani/pedi, eyelash
extensions, and eyelash
cluster.

10. Bella Red Salon
2016-I S 320th St
Located: Center Plaza
Bella Red Salon opened its
doors in the same space
previously known as
Quadwest Beauty Salon for
35 years. Services include
haircuts, coloring, updos,
blowouts, and hair
treatments.
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11. Ulta Beauty
1800 S 320th St
Located: SeaTac Village
Cosmetics store offering onsite salon services for hair,
skin, brows, and face.
Square Footage: 9,707
12. Hair Bank Salon
1805 S 316th St #A105
Located: Nara Village
Korean hair salon.
13. Sofia Beauty
1805 S 316th St.
Hair salon specializes in cuts,
colors, and styling for men
and women.
14. Moa Hair Studio
31515 Pete von Reichbauer
Wy S #106
Located: H-Plaza
Moa Hair Studio employs
revolutionary SKR hair care
system for color and
care. Specializes in thermomagic straightening and
digital setting-perm.
15. International Hair Bank
31260 Pacific Hwy S #4
Located: Dana Plaza
Korean beauty salon offering
professional hair art.
16. Hair.Comb
31248-B Pacific Hwy S
Located: Saigon Plaza
Korean beauty salon with
services including coloring,
hairstyling, blowouts,
makeup, bridal, eyelash,
haircuts, updos, perming,
and waxing.

17. Love Nails & Spa
31216 Pacific Hwy S Suite B,
Salon offering nail
enhancements and skin care
treatments.
18. Mia’s Barber Shop
31220 Pacific Hwy S #3
Barber shop offering haircuts
and styling.
19. Glen’s Barber Shop
31216 Pacific Hwy S
Classic barbershop.
20. Marino Salon & Spa
1305 S 312th St
Day spa specializes in
skincare and beauty
treatments.
21. The Sky Nails & Spa
31407 Pacific Hwy S
Located: Pavilions Centre
Nail care salon offering
acrylic, silk, gel, pink & white,
manicure, spa, pedicure, nail
design, and body waxing.
22. Desert Sun
31429 Pacific Hwy S
Located: Pavilions Centre
Tanning salon offering
exceptional quality and a
variety of Sunbeds, Sunless
Spray Tan, and a growing
suite of state-of-the-art spa
services.
23. Great Clips
31519 Pacific Hwy S
Located: Pavilions Centre
Casual salon offering haircuts
for adults & kids along with
professional styling products.

24. Classy Nail
31830-F Pacific Hwy S
Located: Federal Way Plaza
Nail salon offering manicures
& pedicures, acrylic, pink &
white, gel, UV gel, nail
design.
25. LKJ Hair Salon
31840 Pacific Hwy S
Located: Federal Way Plaza
Hair salon offering haircuts,
perms, color, and highlights.
26. TJ Nails
1706-K S 320th St
Located: SeaTac Village
Nail salon offering
manicures, pedicures,
massages, facials, waxing,
eyelash extensions,
microblading.
27. Supercuts
1706-J S 320th St
Located: SeaTac Village
Haircuts, plus a range of
hair services from the
relaxing Tea Tree
Experience to color services
like full-color, highlights, and
gray blending.
28. Best Cuts
31849 Pacific Hwy S
Located: Pavilions Centre II
Hair salon offering high
quality hair, nails, and
pedicure services for the
whole family.
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29. Stan Parente Salons
31835-E Pacific Hwy S
Located: Pavilions Centre II
Hair salon offering haircuts,
color, highlighting, styles,
and hair extensions.
30. Infinity Nail Bar
1066 South 320th Street
Suite C Building K
Nail salon offering various
services such as manicures,
pedicures, acrylic nails, and
waxing.
31. Simplicité
1200 S 324th St #4
Located: Neon Plaza
Beauty salon with specialties
that include eyelash
extensions, hair extensions,
color, color correction, cuts,
lash lifts, lash tints, brow
tints, and waxing.
32. Marty’s for Hair
1200 S 324th St #2
Located: Neon Plaza
Hair salon offering cuts and
coloring.
33. Sola Salon Studios
1414 S 324th St #B206
Located: Celebration Center
Sola Salon Studios provides
beauty professionals with
high-end, fully-equipped
salon studios to serve their
clients
34. Rosy Nails
32225 Pacific Hwy S #205
Located: Celebration Center
Nail Salon that also offers
waxing.
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INSURANCE & REAL ESTATE SERVICES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies establishments primarily engaged
in underwriting (assuming the risk and assigning premiums) annuities and insurance policies and
investing premiums to build up a portfolio of financial assets to be used against future claims under the
NAICS Code 5241.
Establishments in the Real Estate subsector group are primarily engaged in renting or leasing real estate
to others; managing real estate for others; selling, buying, or renting real estate for others; and
providing other real estate related services, such as appraisal services and are classified under NAICS
531.
The insurance carriers subsector consists of these industry groups:
 Insurance Carriers: NAICS 5241
 Direct Life, Health, and Medical Insurance Carriers: NAICS 52411
 Direct Insurance (except Life, Health, and Medical) Carriers: NAICS 52412
 Reinsurance Carriers: NAICS 52413
The real estate subsector consists of these industry groups:
 Real Estate: NAICS 531
 Lessors of Real Estate: NAICS 5311
 Offices of Real Estate Agents and Brokers: NAICS 5312
 Activities Related to Real Estate: NAICS 5313
For the purpose of this analysis, NAICS 5241 and 531 were used to represent the array of Insurance and
Real Estate Services in Downtown Federal Way.
BACKGROUND
According to the Federal Reserve Bank of St. Louis and the Census Bureau, total revenue for real estate
rental and leasing establishments subject to federal income tax was $702 billion in 2018.
According to the 2012 Economic Census there were 86,004 real estate brokerage firms and about 2
million active real estate licensees nationally.
Insurance carriers and related activities contributed $602.7 billion, or 3.1 percent, to the nation’s gross
domestic product (GDP) in 2017, according to the U.S. Bureau of Economic Analysis. There were 5,954
insurance companies in 2017 in the U.S. (including territories). In May 2019, there were over 2.7 million
people employed in the Insurance Carriers and Related Activities sector according to the Bureau of
Labor Statistics.
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MARKET
Downtown Federal Way has eight establishments that provide insurance and real estate services. Of
those establishments, five are insurance services and three are real estate services.
John L. Scott, Record Real Estate, and Blue Emerald offer real estate services in the downtown. State
Farm, Farmers, American Family, and Allstate which are located in the downtown are some of the
largest insurance providers in the U.S. The Health Insurance Enrollment Center offers free expert help
with insurance plans and other public services.
SOURCES
 Association of Real Estate License Law Officials
 U.S. Department of Commerce, Bureau of Economic Analysis, Census Bureau
 U.S. Dept. of Labor, Bureau of Labor Statistics
 CB Insights
 City of Federal Way
 ESRI
 Federal Reserve Bank of St. Louis
 Mashvisor
 National Association of Insurance Commissioners
 National Association of REALTORS
 North American Industry Classification System
 Veros Real Estate Solutions
 Washington State Department of Revenue
 Zillow
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Insurance and Real Estate Services
Downtown Federal Way has eight establishments that provide insurance and real estate services. Of
those establishments, five are insurance services and three are real estate services.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation.
1. State Farm
31817 Gateway Center Blvd S
Located: Gateway Center
Providing total asset protection with Auto,
Home, Renters and Personal Liability Umbrella
Insurance and assisting families with the
protection of their income with Life and Health
Insurance.
2. Farmers Insurance
31620 23rd Ave S #303
Located: Parkland Executive Center
Auto, home, life, renters, business, motorcycle,
recreational, and umbrella insurance.
3. American Family Insurance
2158 S 314th St
Located: Hillside Plaza
Auto, home, life, renters, business insurance,
and many more.

6. Health Insurance Enrollment Center
1640 S 318th Pl Ste B
Located: SeaTac Village
Provides free expert personal help with
insurance plans (Healthplanfinder and Apple
Health) and other public services.
7. John L. Scott Real Estate
32225 Pacific Hwy S #204.
Provides real estate expertise for the West
Coast region.
8. Allstate
1200 S 324th St #2A
Located: Neon Plaza
Auto and home insurance.

4. Blue Emerald Real Estate. & Property
Management
2100 S 314th St.
Located: Hillside Plaza
Full service real estate agency serving the
Greater Puget Sound Region.
5. Record Real Estate
2012 S. 320th Street, Suite A.
Regional full service real estate office with main
headquarters in Federal Way.
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MEDICAL, OPTICAL, DENTAL, AND HEALTH SERVICES: Downtown Federal Way
INTRODUCTION
The North American Industry Classification System (NAICS) identifies industries in the Health Care and
Social Assistance sector arranged on a continuum starting with establishments providing medical care
exclusively, then those providing health care and social assistance, and finally finishing with those
providing only social assistance under the NAICS Code 62. The sector includes both health care and
social assistance because it is sometimes difficult to distinguish between the boundaries of these two
activities. Establishments in this sector deliver services by trained professionals. All industries in the
sector share this commonality of process; namely, labor inputs of health practitioners or social workers
with the requisite expertise. Many of the industries in the sector are defined based on the educational
degree held by the practitioners included in the industry.
The health care and social assistance subsector consists of these industry groups:
 Ambulatory Health Care Services: NAICS 621
 Hospitals: NAICS 622
 Nursing and Residential Care Facilities: NAICS 623
 Social Assistance: NAICS 624
For the purpose of this analysis, NAICS 62 was to represent the Medical, Optical, Dental, and Health
Services present in Downtown Federal Way.
BACKGROUND
According to estimates from the Census Bureau’s American Community Survey 2013-2017, the number
of people employed in the Health Care & Social Assistance Industry Subsector grew at a rate of 2.26
percent from 20.5M people in 2016 to 20.9M people in 2017. On average, employees in the Health Care
& Social Assistance Industry Sub-Sector make $52,877 per year. This number makes Health Care & Social
Assistance the 11th highest paying Industry Sub-Sector in the United States out of a total of 21 Industry
Sub-Sectors.
Additionally, the US Census Bureau identifies that registered nurses represent the largest share of
positions held in Health Care & Social Assistance at 13.9 percent, followed by Nursing, psychiatric, &
home health aides with 9.11 percent and Personal care aides with 5.26 percent.
In 2015, Federal Way’s Health Care and Social Assistance sector accounted for 21 percent of all jobs in
Federal Way. Within the downtown, it accounted for 18 percent of the total jobs, making it third behind
Retail (35 percent) and Accommodation and Food (27 percent).
Research on total taxable sales for the category for 2007 through 2018 in Federal Way, specifically
before, into, and through the “Great Recession” for the subsector shows a dip in sales in 2009; but has
since been steadily climbing, totaling $2.872 million in 2018. However, it has yet to recover to a prerecession level for 2008. See chart on following page.
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MARKET
Downtown Federal Way is served by 32 medical and healthcare providers. There are three urgent cares,
five primary cares, eight dental clinics, five chiropractic/acupuncture offices, four optical facilities, four
massage clinics, one hearing specialist, one pediatric clinic and one physical therapy provider.
Recent Healthcare Facility Openings
MultiCare expanded its line of high-end Indigo Urgent Care Clinics with a new location in Gateway
Center Plaza in 2018, bringing together convenience and high-touch services to transform the health
care experience for consumers.
The philosophy and design of Indigo Urgent Care clinics presents a new health care experience from the
moment a patient walks in, catering to individuals who want high quality care — fast. Patients can
schedule appointment times online and upon arrival are met by a health care “concierge” who will see
to their needs from the time they walk in the door, to the time they go on their way. The ambiance
resembles a coffee shop with amenities such as complimentary coffee, water, Wi-Fi service, and
charging stations that create a relaxing environment.
Indigo’s clinic provides care for many conditions including allergies, cold and flu symptoms, earaches,
fevers, minor burns or bruises, minor fractures or sprains, rash or poison ivy, sore throat, skin
complaints, school and sports physicals, minor allergic reactions, and urinary tract infections. Indigo
Urgent Care is also unique compared to many other retail urgent care clinics in that it is a part of
Multicare, the largest provider of urgent care in the state.
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Adjacent to this facility, Mary Bridge Children’s Hospital opened a new clinic in 2018 at Gateway Center
Plaza to provide convenient pediatric specialty care to children in South King County.
The clinic offers a rotation of specialties five days a week, allowing it to provide a large range of care
from the same pediatric specialists at the Tacoma location. Specialties include: Developmental
Behavioral Pediatrics, Endocrinology, Gastroenterology, General Surgery, Genetics, Orthopedics &
Sports Medicine, Pulmonology, Rehabilitation Medicine, Rheumatology, and Wound/Ostomy.
“Mary Bridge Children’s knows the value of providing not just quality but convenience for our patients
and their families in today’s busy world. We see this new clinic as a great way to provide a close-tohome option for our families north of Tacoma, while still providing fully integrated care with our
larger network.”
Elizabeth Berdan, MD
Pediatric Surgeon
TRENDS
There are several trends that impact the sector nationally, statewide, and locally.
First, the expansion of the light rail will make commuting throughout the region easier than ever before
and will also make Downtown Federal Way a major connecting point to other cities such as Tacoma and
Seattle. According to The Center for Transit Oriented Development, the number of national households
looking to rent or buy housing within a half mile of fixed-guideway transit stops is expected to reach
14.6M by 2025.
In addition to wanting to live centrally, consumers are also moving away from a ‘stuff and acquisition”
mindset and are focusing more on ‘wellness and experience’ when shopping, seeking entertainment,
and going to the doctor. Health care and wellness properties can thus serve as anchors in mixed-use
developments driving economic success in the retail, restaurants, and hotels surrounding them.
Additionally, the joint campus effort between Highline College and University of Washington will allow
Federal Way’s medical institutions to look locally for workers. Courses in computer science, education,
and health care will be offered at the joint campus in an effort to meet local industry needs. The
presence of an institution of higher learning plays a key role in attracting educated, young professionals.
While major metros attract recent grads because of their social and career outlooks, cities such as
Federal Way can attract young professionals through the UW/Highline campus. Research shows that
universities and colleges stimulate industries such as health and tech due to their research capacity and
private sector spinoffs which in turn attracts recent grads.

SOURCES
 US Dept. of Labor, Bureau of Labor Statistics
 US Dept of Commerce,Census Bureau
 Center for Transit Oriented Development
 City of Federal Way
 ESRI




North American Industry Classification
System
Washington State Department of Revenue
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Medical, Optical, Dental, and Health Services
Downtown Federal Way provides a variety of health services to residents and visitors through numerous
medical clinics, urgent care, several dental clinics, and health services that specialize in optical, physical
therapy, chiropractic, and holistic wellness services.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation
1. Pacific Medical Centers
31833 Gateway Center Blvd S
Located: Gateway Center
Specialties include family
medicine, internal medicine,
behavioral medicine,
dermatology, dietitian,
gynecology, urology,
cardiovascular services,
interpreter services,
laboratory, and x-ray.
2. Indigo Urgent Care
31861-A Gateway Center
Blvd S
Located: Gateway Center
Open 8am to 8pm, 7 days a
week, accepts most
insurance plans. It is part of
the MultiCare healthcare
organization based in
Tacoma. Indigo is MultiCare’s
new urgent care brand with
other locations in Tacoma,
Covington, and Tukwila.

3. Mary Bridge Children’s
Clinic
31861-B Gateway Center
Blvd S
Located: Gateway Center
Helps kids get the on-going
specialty care they need,
close to home. Mary Bridge
pediatric specialists travel
from Tacoma to regional
clinics and work closely with
children’s primary providers
to coordinate care.
4. UW Neighborhood Clinic
32018 23rd Ave S
The UW Neighborhood
Federal Way Clinic offers
primary care appointments
six days a week, including
evening and same-day
appointments. Walk-in
urgent care services are
offered seven days a week
for non-life-threatening
illnesses and injuries.

5. ATI Physical Therapy
32030 23rd Ave S
Specialties include
back/spine injuries, sports
related injuries, pre- and
post-surgical conditions,
overuse/repetitive stress
injuries, knee injuries,
foot/ankle injuries, and
wrist/hand/forearm injuries.
6. Federal Way Dental
2016 S 320th St Ste F
Located: Center Plaza
Offering a wide variety of
general, preventive,
cosmetic, orthodontic,
implant, and restorative
dentistry. Accepts most
major insurances.
7. Walmart Vision Center
1900 S 314th St
Located: Walmart
Offers eye exams, affordable
prescription glasses &
contact lenses.
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8. Blue Spring Chiropractic
1627 S 312th St Ste B
Patients can receive
chiropractic treatment,
massage therapy, laser
treatment, decompression
treatment, mechanical
traction and therapeutic
exercises. Specializing in
personal injury, work injury,
auto accident injuries, sports
injuries, back pain, shoulder
pain, arthritis, carpal tunnel,
Fibromyalgia, hip pain, knee,
and ankle pain.
9. MyoMedi Chiropractic
31260 Pacific Hwy S #9
Located: Dana Plaza
Chiropractic clinic in Dana
Plaza.
10. Golden Foot Reflexology
31260 Pacific Hwy Ste 11
Located: Dana Plaza
Service includes deep tissue
massage, Swedish massage,
hot stone massage, and foot
reflexology.
11. Sound Medical Center
31830 Pacific Hwy S Ste D
Located: Federal Way Plaza
Family medicine, weight loss,
MVA, and L&I. Contracted
with most insurance plans.
12. Sea Mar Medical Clinic
31405 18th Ave S
Located: Dana Plaza
Specializing in primary care
family medicine, including
preventive health exams,
prenatal care, acute care
visits, minor procedures,
health education, follow-up
care from hospital visits, and
referrals.

13. Comfort Dental
31401 Pacific Hwy S
Located: Pavilions Centre
Offers general dentistry,
braces, endodontics,
implants, oral cancer
screening, oral surgery, and
periodontics.

18. PNC Acupuncture
31830 Pacific Hwy S Ste B
Located: Federal Way Plaza
Specializes in Constitutional
Oriental Medicine. Helps
patients reach their bodies’
maximum immunity through
acupuncture and diet plans.

14. LH Foot Care
31501 Pacific Hwy S
Located: Pavilions Centre
Service includes an herbal
foot soak for 15 minutes and
traditional Chinese style
head-to-toe massage for 45
minutes.

19. QQ Foot Massage
31830 Pacific Hwy S Ste E
Located: Federal Way Plaza
Massage parlor.

15. LensCrafters
31625 Pacific Hwy S Ste E1
Located: Pavilions Centre II
Optical chain selling
prescription eyewear,
contact lenses & sunglasses.
Offers on-site exams with
optometrists.
16. City MD
31675 Pacific Hwy S
Located: Pavilions Centre II
Board-certified emergency
medical physicians.
17. The Wellness Plus
1640 S 318th Pl Ste C
Located: SeaTac Village
Offering acupuncture,
chiropractic, auto/sports
injury, and x-ray exam
services.

20. Art of the Smiles
1706 S 320th St Suite E
Located: SeaTac Village
Utilizes the most up-to-date
technology in a friendly,
stress-free environment that
serves individuals and
families.
21. America’s Best Contacts
& Eyeglasses
1810 S 320th St Ste A
Located: SeaTac Village
Eye exams. Carries a large
range of eyeglasses,
sunglasses, and contact
lenses.
22. Concentra
1300 S 320th St Ste B
Provides occupational health
and urgent care, physical
therapy, and wellness
services.
23. HearUSA
32225 Pacific Hwy S #101
Located: Celebration Center
Hearing care professionals
ready to diagnose your
hearing loss and explain your
treatment options.
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24. Federal Way Dentistry
32225 Pacific Hwy S #102A
Located: Celebration Center
Provides gentle, familyoriented dental care to the
adults and children of the
community.
25. Pearson Chiropractic
1426 S 324th St #B-115
Located: Celebration Center
Chiropractic doctors and
massage therapists available
at this location.
26. LaVida Massage
1414 S 324th St #B213
Located: Celebration Center
Offers many services related
to health and wellness.
27. Iora Primary Care
1414 S 324th St #B207
Located: Celebration Center
Healthcare catered to people
65 and older. Provides same
and next day appointments,
24/7 access to doctors by
phone, on-site laboratories,
and ride coordination.

30. Van Dang, DMD
1025 S 320th St #201
Family dentistry office
offering common
procedures, cosmetic
dentistry, pediatric dentistry,
sleep apnea treatment,
snoring prevention, and
emergency dental care.
31. Tran Family Dentistry
1014-E S 320th St
A full service dental office
with services including
preventative dentistry,
restorative dental work,
cosmetic dentistry, and
complete braces.
32. Phan Minh, DDS
1305 S 312th St #201
Services include general
dentistry, cosmetic dentistry,
and oral surgery.

28. Vision Express
1045 S 320th St
Provider of optometry
services and vision care
products.
29. Happy & Joy Dental
1035 S 320th St
Family friendly dentistry that
specializes in general dental
and cosmetic dentistry.
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OTHER SERVICES: Downtown Federal Way
INTRODUCTION
The variety of Other Services found in Downtown Federal Way is represented by a range of sectors
identified by The North American Classification System (NAICS). Within this category is NAICS 811490,
which represents clothing repair and tailoring. There is also NAICS 8112 which is Electronic and Precision
Equipment Repair and Maintenance. In addition to these, NAICS 561431 is Private Mail Centers where
establishments engage in providing mailbox rental and other postal and mailing services, sometimes
along with office support services and products.
Because “Other Services” pertains to a diverse array of services, all of the above NAICS codes have been
used for the purpose of this analysis.
BACKGROUND
According to the Federal Reserve Bank of St. Louis, Census Bureau, in 2018, personal consumption
expenditures on clothing repair, rental, and alterations amounted to over $3.991 billion.
The Census Bureau’s Service Annual Survey reports that the Courier and Messenger industry had
estimated revenue of $93 billion in 2017.
The Bureau of Labor Statistics, Current Employment Statistics indicates that in May 2019, there were
over 1.3 million people employed in the Repair and Maintenance sector.
MARKET
Identified in this analysis, Downtown Federal Way offers a wide variety of other services in categories
such as shoe and luggage repair stores, jewelry design centers, alterations, dry cleaning establishments,
and social services.
Downtown Federal Way has 17 services that represent the Other Services category. There are three
clothing alteration establishments, two shoe repair establishments, two shipping and supplies stores
and several other unique establishments.
Of specific interest, there are three government related services. Two are recruiting stations for the
Navy, Air Force, Army, and Marines and Federal Way Licensing Services provides licensing for vehicles
and vessels. In addition there is the 320th St Library which was rebuilt in 2013.
TRENDS
There are several trends that impact this sector nationally, statewide, and locally.
First, a recent report by the research firm McKinsey identified that 25 percent of consumers are willing
to pay significant premiums for same-day delivery while 70 percent of consumers opt for the cheapest
delivery option. The report found that for high necessity items such as groceries and medications,
consumers are very likely to not purchase these items online if the delivery time is too long. In response
to this, parcel services are implementing new ways that get items to consumers in a cost effective and
quick manner. Out of the seven general home delivery models identified in the report, four delivery
models clearly dominate the others. When it comes to cost and fulfilling customer preferences, i.e.,
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regular parcel, high reliability of timing, same-day and instant delivery; shipping will likely shift toward
autonomous ground vehicles (AGVs) with lockers, drones, crowdsourcing, and today’s traditional
shipping mode depending on the population density and infrastructure of the area. The emergence of
drones and AGVs are subject to regulation changes at the Federal, State, and local level. However public
approval of these new technologies seems promising as McKinsey identified that 60 percent of
consumers approve of or are indifferent to drone or AGV delivery. For Federal Way, these advances in
parcel delivery also mean that non-professional couriers could supplement traditional shipping
methods. The crowdsourced shipping method creates opportunities for retailers to deliver goods to a
consumer almost instantaneously, much like Uber Eats or Door Dash, which is a huge step for retailers
who couldn’t otherwise provide same-day delivery.
Another trend affecting this industry is the increase in laundry services demand as the Puget Sound
region’s population grows. The Coin Laundry Association indicates that renters are the primary users of
coin laundries and are the fastest-growing segment in the nation. The Census Bureau reports that in
2017, 34 percent of the nation’s 120 million households were renter occupied. The number of coin
laundry stores built over the past 70 years has grown steadily as the population has increased and
shifted to more concentrated areas. The end result has been a stabilized industry with predictable rates
of turnover, development of new turn-key facilities, and equipment expansion and replacement.
According to Forbes, the Seattle-Tacoma-Bellevue metro was the second fastest growing region in the
country. This population growth poses an opportunity for laundry services to grow as well, especially
when more renters move to the area.
Additionally, the Shoe Repair and Clothing Alterations industries are facing challenges in retaining
business as Americans increasingly prefer cheap shoes and clothes. According to Forbes, two-thirds of
millennials say they will switch brands if they are offered a discount of 30 percent or more. For decades,
low-cost imported apparel and effective marketing from fast-fashion retailers have encouraged
consumers to purchase new low-cost apparel in lieu of repairing what they already have, which reduces
the demand for these services. Nonetheless, a rise in national employment levels could mean an
increase of wealthy consumers who are not driven solely by bargains. For Federal Way’s shoe and
clothing repair businesses, this trend could be positive due to the high amount of disposable income in
the region. According to a 2018 Forbes article, the Seattle-Tacoma-Bellevue metro region is the 9th
richest in the country.

SOURCES
 US Dept. of Labor, Bureau of Labor Statistics
 CBS News
 US Dept of Commerce, Census Bureau
 City of Federal Way
 Coin Laundry Association
 ESRI
 Federal Reserve Bank of St. Louis
 Forbes
 McKinsey & Company
 North American Industry Classification System
 Washington State Department of Revenue
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Other Services
Downtown Federal Way offers a wide variety of services in categories such as shoe and luggage repair
stores, jewelry design centers, alterations and dry cleaning establishments, and social services.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation

1. SeaTac Shoe & Luggage
Repair
2142 S 314th St
Located: Hillside Plaza
Shoe and luggage repair
shop.

6. FedEx
1842 S Commons
Located: The Commons Mall
Specializes in shipping,
mailbox services, and
packaging supplies.

2. A-1 Alterations
31216 Pacific Hwy S Ste A
Specializing in general
alterations and dry cleaning.
Skilled in sewing and crafting
garments from scratch.

7. Bloodworks Northwest
Donor Center
1414 S 324th St #B101
Located: Celebration Center
Call or make an appointment
online to donate blood.

3. Affordable Interiors LLC
1305 S 312th St #101
Offering full service
fabrication and installation of
bathroom, kitchen
countertops, as well as
custom cabinets and
flooring.

8. Busy Shoes Shoe Repair
1414 S 324th #B212
Located: Celebration Center
Family-owned and operated
full service shoe store.

4. Cellfix
31515 Pete von Reichbauer
Way South Ste #109
Cell phone and other small
electronics repair store.
5. The UPS Store
31811 Pacific Hwy S Ste B
Located: Pavilions Centre II
Offers shipping, mailbox
services, and packaging
supplies.

9. Military Recruiting
Stations
1414 S 324th St #B-102, #B103
Located: Celebration Center
Two stations recruiting for
the Navy, Air Force, Army,
and Marines.
10. Fit-Rite Alterations
1320 S 324th St #A5
Located: Celebration Center
Tailoring, alterations,
restyling, repairs, leathers,
fur, wedding gowns, formal
wear, bead work.

11. Crystal Cleaners
1320 S 324th St #A1
Located: Celebration Center
Dry cleaning, dress shirt
laundering, wedding dressing
cleaning and preservation,
tailoring and alterations,
drapery, linens, and
comforter cleaning.
12. Federal Way Licensing
Services
1320 S 324th St #A2
Located: Celebration Center
Vehicle and vessel licensing
services on behalf of the
County and the State.
13. Jeffrey’s Jewelry Design
Studio
1200 S 324th St
Located: Neon Plaza
Customer jewelry design
studio.
14. Century Square Self
Storage
1120 S 324th St.
Self-storage facility offering
spacious units, moving
supplies, and moving trucks.
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15. FUSION – Transitional
Housing for Families in Need
1108 S 322nd Pl
Nonprofit volunteer
organization with a mission
to provide housing and
support services to people
experiencing homelessness.
16. A & B Homecare & Staffing
Inc
1025 S 320th St
Licensed homecare agency
committed to providing personcentered care to persons with
disabilities, elderly, and homebound persons.
17. 320th Library
848 S 320th St
One of the two King County Library
System libraries in Federal Way.
Rebuilt in 2013.
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PROFESSIONAL SERVICES: Downtown Federal Way
INTRODUCTION
The North American Classification System (NAICS) identifies industries in the Tax Preparation,
Bookkeeping, and Payroll Services sector engaged in providing services, such as auditing of accounting
records, designing accounting systems, preparing financial statements, developing budgets, preparing
tax returns, processing payrolls, bookkeeping, and billing under NAICS 5412.
The tax preparation, bookkeeping, and payroll services subsector consists of these industry groups:






Accounting, Tax Preparation, Bookkeeping, and Payroll Services: NAICS 5412 or 54121
Offices of Certified Public Accountants: NAICS 541211
Tax Preparation Services: NAICS 541213
Payroll Services: NAICS 541214
Other Accounting Services: NAICS 541219

For the purpose of this analysis, NAICS 5412 was used to capture the broad array of establishments.
BACKGROUND
Professional Services encompasses accounting, architecture, engineering, legal, and management
consulting sectors. However, the largest profession found in downtown is Accounting, Tax Preparation,
Bookkeeping, and Payroll Services.
The U.S. Department of Commerce indicates that in 2017 the U.S. professional services industry
comprised about 1.18 million firms, up from 1.16 million in 2016. It employed 9 million Americans in
2017, up from 8.9 million in 2016. The industry achieved combined annual revenues of $1.76 trillion in
2017, a 2.1 percent increase from 2016.
According to the Bureau of Labor Statistics (BLS), in May 2019 there were 325,930 employees in the
Accounting, Tax Preparation, Bookkeeping, and Payroll Services sector and just over 1.2 million people
were employed in Accounting and Auditing. BLS also indicated that the annual mean wage for this
sector was $78,820.
Research on Taxable Retail Sales from 2007 to 2018 in Federal Way, specifically before and through the
recovery from the “Great Recession,” sales in this subsector had decreased corresponding to the Great
Recession. The low mark was in 2009 at $136 thousand. The subsector began recovery in 2010
returning to pre-recession levels in 2013. Sales have increased every year until a slight drop in 2018. As
sales for this sector were $551.3 thousand in 2017 but declined to $451.8 thousand in 2018. See chart
on following page.
MARKET
Downtown Federal Way has seven professional services. Five of these establishments involve accounting
and tax preparation services. Additionally, there are two financial advisor services.
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NOTE: In thousands.

TRENDS
There are several trends that impact this sector nationally, statewide, and locally.
Accounting firms and accountants will face challenges caused by new technology, platforms, services,
and changing customer expectations. According to a 2018 article by Forbes, in 2020, labor-intensive
tasks like tax preparation, payroll, audits, and banking will be fully automated. Forbes also reported that
by 2026, the global market for accounting software will have a value of $11.8 billion. Accountants can
stay competitive and optimize their skills by integrating services such as business advising and cash flow
consulting into their accounting practice.
For investment services, technology has posed threats as well. The Bureau of Labor Statistics reports
that employment for personal financial advisors is projected to grow 15 percent from 2016 to 2026,
much faster than the average for all occupations. As the population ages and life expectancies rise,
demand for financial planning services will increase.
SOURCES
 U.S. Dept. of Labor, Bureau of Labor
Statistics
 U.S. Dept. of Commerce, Census Bureau
 City of Federal Way
 ESRI
 Federal Reserve Bank of St. Louis
 Forbes
 North American Industry Classification
System
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Professional Services
Downtown Federal Way has a variety of professional services in categories such as accounting and
financial advising. Currently there are five accountant firms and tax preparation service providers and
two financial advising firms.
Year Built is the calendar year in which at least 50 percent of the original construction was complete.
Effective Year Built is the adjusted year built taking into account any subsequent new construction or
major rehabilitation

1. Liberty Tax Service
32038 23rd Avenue South.
National tax preparation service.
2. Gig Universal
2016 S 320th St Ste N.
Located: Central Plaza
Tax preparation service offered in Spanish.
3. Sam Ahn, CPA
31260 Pacific Hwy S STE 6.
Certified Public Accountant offering tax
preparation and bookkeeping services.
4. H&R Block
31721 Pacific Hwy S.
Located: Pavilions Centre II
National tax preparation service.

5. Jackson Hewitt Tax Service
31811 Pacific Hwy S Ste A.
Located: Pavilions Centre II
National tax preparation service.
6. Edward Jones Financial Advisor
31835 Pacific Hwy S Suite G.
Located: Pavilions Centre II
Financial advising service specializing in
investing and retirement preparation.
7. Financial Engines
32225 Pacific Hwy S #103.
Financial advising firm offering retirement
strategy services and personalized investment
plans.
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SUMMARY
The findings from this report have illustrated several insights.
Downtown is 414 acres in size. It has over 3 million square feet of building space, 2.5 million of which is
retail.
There are 350 businesses in the downtown. They employ more than 6000, either in full or part-time
capacities.
The 350 businesses is a diverse group of which more than 100 are restaurants, 60 percent are local and
regionally unique. More than 50 percent of the restaurants in Federal Way are located in downtown.
There are 93 retailers, of which 69 are national chains. Thirty-four of these retailers and restaurants are
on the National Retail Federation’s Top 100 Retailers for 2018. Additionally, there are 17 retailers that
made the National Retail Federation’s “Hottest Retailers” for 2018.
Retail is the largest employment sector in downtown with 2,149 employees.
To service the needs of their customers, there are over 11,000 parking spaces in the downtown area.
The Mayor and City Council have increased their focus on downtown and have implemented capital
improvements to enhance the area. The completion of the Performing Arts and Events Center and the 4acre Town Square Park speak to the significant progress made in the downtown area. Other major
initiatives are in place to continue this effort, such as the 2019/2020 opening of “The Hub,” a
partnership for a satellite campus for higher education that includes the University of Washington and
Highline College. It will be joined by the nearly completed urban amenity project, the Town Center
Steps which connects the HUB, the Performing Arts and Event Center, the Transit Center and future light
rail station. These projects have and are playing a pivotal role in the creation of Federal Way’s ‘heart’.
Grocery stores are responding to the cultural shift towards convenience as less people shopping for
groceries and preparing food. Substantiated by a study for the US Dept. of Agriculture, in 2014,
Americans started spending more on food away from home than food at home. Young people are not
uniquely turning away from groceries. Rather, the story is a structural shift toward eating out at
restaurants, among millennials, their parents and grandparents.
Grocery stores will replace anchor stores in shopping malls. As mall operators turn to supermarkets to
replace anchor department stores, ancillary merchants such as international markets, spice shops, wine
stores and cooking suppliers will fill adjacent spaces as they open up, to form food villages.
Lastly, the information presented in this report provides awareness of the downtown marketplace with
the hope of improving a better understanding of downtown’s present and future economic value to the
city and region.
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